
11.14.06 - Peter Cohen - Playlist

Apple on Tuesday announced 
plans to team up with major 
international airlines includ-

ing Air France, Continental, Delta, 
Emirates, KLM and United to inte-
grate iPods with their in-flight entertainment systems. The 
six airlines will soon offer iPod seat connections to charge 
and power iPods in-flight, and to allow the iPods to display 
video content on seat-back monitors.
 òWeõve always been successful when we take a be-
havior that exists and make it better,ó Greg Joswiak, 
Appleõs vice president of worldwide iPod marketing, 
told Playlist. òAnd the airlines recognize that the iPod 
is what their customers are using. Itõs on the go, itõs 
working out, itõs at home, and now itõs in the air.ó
 Joswiak explained that the airplanes outfitted with 
iPod connectivity will feature 30-pin dock connectors in 
the seat. Once theyõre plugged in, the systems will charge 
up the iPodõs battery and provide users with the ability 
to listen to music. For those aircraft that feature personal 
seat-back monitors, youõll be able to watch video from 
your fifth-generation iPod on the larger screen, too.
 Apple said that in-ÿight iPod connectivity will 
be available on planes operated by the six airlines 
beginning in mid 2007. 

The TarMac Vaporware Gazette
all the news thatõs þt to download!

Apple stock:
11.16 - 11 am

85.59
issue # 22
Nov. 16, 2006

Brian Fountain, pres. Ø Tom Davis, v-p Ø Ray Kallman, treas.   Ø  Lyle Sanders, ambassador Ø Jamie Lewis, master-at-arms Ø Jan Cook Ø Cindy Huffman Ø Lynn McAlpine  Ø Frank Smith, board members
If you show up youõre a member Ø If you speak up youõre an ofþcer Ø If you stand up youõre the president Ø homepage.mac.com/tidewatermug Å tidewatermug@mac.com

Please consider 
dining at C&M.  

With more  diners,  
we ensure that 
meeting costs 

remain low. 

Thank You!!

11.9 - 82.45

Tonightõs Agenda

Help desk until 6:45 with Tom

6:45 Magic Time!
 New members - Brian 
 Dues ($3) - Ray  
   
7:00 iPod Panel Discussion
 

8:00 Wrap-up - Brian

11.13.06 - Walt Mossberg - The Wall 
Street Journal

On Tuesday, Microsoft Corp. 
will launch the most serious chal-
lenge ever mounted to Apple Computerõs 

iPod and iTunes juggernaut in digital music. The 
software giant is introducing a portable player 
called the Zune, an online music store called 
Zune Marketplace and a new music software 
program called Zune that links the two. It plans to 
put plenty of marketing muscle behind Zune and 
promises to expand and reþne this new product 
line in coming years. 
    This isnõt Microsoftõs þrst effort to stop the iPod, 
but itõs the þrst for which the software giant is 
adopting Appleõs own business and design mod-
el ð where one company makes and controls the 
hardware, software and online component and 
tightly integrates them. The Zune is produced by 
Microsoftõs Xbox group, which builds game con-
soles on that same end-to-end principle. 
    In its þrst incarnation, the Zune comes in only one 
version, a big, chunky $249 model that can hold 30 gi-
gabytes of music, videos and photos. Iõve been testing 
the Zune for the past couple of weeks and comparing 
it with the most similar of Appleõs six iPod models ð the 
smaller of the two fullsize iPods, which also holds 30 
gigabytes and also costs $249. 
    Zune has several nice features the iPod lacks: a 
larger screen, the ability to exchange songs with 
other Zunes wirelessly and a built-in FM radio. 
It solves the worst problem that plagued earlier 
Microsoft-based music players ð frequent failures 
to synchronize music and videos between the 
players and personal computers. Synchronization 
on the Zune is smooth and sure. 
    Also, the Zune player and software have a very 
good user interface, different from, but in some 
cases easier to use than, the iPodõs. Although it 
lacks the famous iPod scroll wheel, instead us-
ing a common four-way navigation pad, I found 
song lists easy to navigate on the Zune. It has 
only a few buttons and is quite intuitive to use. 
To my ears, it sounded as good as the iPod. 
    However, this þrst Zune has too many compromises 
and missing features to be as good a choice 
as the iPod for most users. The hardware feels 
rushed and incomplete. It is 60 percent larger 
and 17 percent heavier than the comparable 
iPod. It has much worse battery life for music 
than the iPod or than Microsoft claims ð at 
least two hours less than the iPodõs, in my tests. 

Is this the iPod killer?
Nah. Microsoftõs Zune 
makes case but falls short
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iPod Resources
Here are resources found on the
 internet about all things iPod.

electronics.howstuffworks.com/ipod1.htm
 To see the insides of an iPod this web site 
gives you a graphic look inside a 5th generation 
iPod.

Chapters include:

Å How iPods Work
Å iPod Features and Hardware
Å The Click Wheel
Å iPod Software and iPod World
Å Lots More Information. Here are links and a 
resource list to check out.

www.apple.com/itunes/
 The iPod/iTunes gospel according to Apple.

Accessorize Accessorize!!

reviews.cnet.com/4520-6450_7-1025145-1.html
 This article on c|net, òUltimate iPod Accesso-
ries came out in July so has not been updated 
for newest ipods. Listed by iPod generation

other accessories stores include:

www.theistore.com/
www.xtrememac.com/
www.myoddaccessories.com/
www.thinkdifferentstore.com/

This list is not an endorsement... just 
there to give you an idea of what is 
available. My lawyer made me say this!

iPods to integrate with 
in-ÿight entertainment




