








go of the spacebar with the mouse button 
still down if you want to adjust the size of 
the rectangle after you’ve moved it.

4. Zoom in on windows in Exposé
	 One of the more clever feature tweaks in 
Snow Leopard involves the space bar. When 
you invoke Exposé, Mac OS X displays your 
open windows in a grid on your screen, at 
a substantially reduced size. Sometimes it’s 
hard to recognize which window is which 
when you’re in this view, and the window’s 
title isn’t always a good enough clue. Now 
you can use your space bar to zoom in and 
preview your Exposé windows. Just move 
your cursor over a window and press the 
spacebar. If it’s the window you want, press 
Return. If not, you can press the spacebar 
again to zoom back out.

5. “Click” on items using the keyboard
	 With All Controls turned on the in Keyboard 
Shortcuts preference pane, tab to a menu 
(the blue halo shows it’s selected) and 
use the spacebar to open it. Use an ar-
row key to highlight a menu choice, and 
then use the spacebar again to trigger 
the command.
	 Prefer to move around in dialog boxes or 
Web pages using the keyboard instead of 
the mouse? Select All Controls under Full 
Keyboard Access in the Keyboard Shortcuts 
preference pane (in Leopard’s Keyboard & 
Mouse preferences, or Snow Leopard’s Key-
board preferences). With All Controls active, 
a press of the Tab key selects, in turn, every 
component of whatever you’re working 
in—a dialog box, for example. Once you’ve 
selected a component, press the spacebar 
in lieu of clicking the mouse.
	 So, for instance, with All Controls on, 
tabbing around on a Web page includes 
not only the search and other text fields 
on a form, but all its clickable spots, and 
the spacebar “clicks” the selected item.

Five unexpected uses for the 
Option key
	 The Option key is the unsung 
hero of the keyboard. Since the 
earliest days of the Mac, it has 
provided access to special font characters; 
revealed alternative commands in menus; 
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of something, such as a Finder icon or a 
graphic selection (from MacPaint to Pho-
toshop CS4!). Its capabilities have only 
increased with time, so it’s always worth 
pressing Option to modify a click or drag, 
just to see what might happen. Here are 
five of my favorite Option key tricks.
	 Most of the time, I use the scrollbar—
for example, in Apple’s Safari or Micro-
soft Word—to move my view a full page 
orscreen at time. (By default, when you 
click on a scrollbar, that’s what it does.) 
But sometimes—in a long document, for 
instance—I know that I want to go to a 
point about three-quarters of the way 
through the document. It’s easier to click 
where I want to go—three-quarters of 
the way down on the scrollbar—than to 
click and drag the scroller to get there.
	 You can choose between these actions,
Jump To The Next Page or Jump To Here—
by setting the Click In The Scroll Bar To 
option in the Appearance preference 
pane. Or, have it both ways: Option-click 
in the scrollbar to temporarily reverse the 
setting you’ve made in Preferences. So, if 
your setting is Jump To The Next Page, an 
Option-click in the scrollbar will instead 
jump you to a particular spot.

2. Open preference panes using function 
keys
	 You love the convenience of dimming 
or brightening your screen with a quick 
press of F1 or F2, but sometimes you 
need to adjust other aspects of your 
display. For instance, you might want to 
temporarily change the screen resolution 
to test something. Wouldn’t it be nice if 
you could get to the Displays preference 
pane as quickly as you can change the 
screen’s brightness?
	 Wish granted! Hold Option while press-
ing either of the function keys that con-
trols brightness, and the Displays prefer-
ence pane opens. This works with other 
function keys, too: hold Option while you 
press any of the volume function keys 
(F3-F5 or F10-F12, depending on your 
keyboard), and the Sound preference 
pane opens. If you have your system set 
up so that you need to press the Fn key to 
trigger the special features on the func-
tion keys (the ones represented by icons), 
then just add the Option key to the mix: 
Fn-Option-F1, for instance.

3. Switch speakers from the menu 
bar
	 You need to switch from the in-
ternal speakers to your headphones for 
a Skype call, or you’re the last one in the 
office so you want to blast your iTunes 
playlist through your external speakers. 
If you’re using Snow Leopard, and your 
Volume menu is in the menu bar, you 
don’t have to open the Sound preference 
pane to switch output devices: press Op-
tion before you open the Volume menu, 
and instead of getting the volume slider, 
you’ll see a list of available input and out-
put devices. (To make the Volume menu 
appear in the first place, go to the Sound 
preference pane and select the Show Vol-
ume In Menu Bar option.)

4. Option-click to open multiple
Inspector palettes
	 The Macworld article Rule the Office 
notes that you can open multiple Inspec-
tor windows in Keynote and Pages by 
using the View -> New Inspector com-
mand. But this always opens a Document 
Inspector, so you must then click on the 
icon for the Inspector you need. Instead 
of using the menu command, Option-
click directly on an icon in an existing In-
spector palette to open a new Inspector 
for that category.

5. Choose a startup disk when booting
	 You’re staring at your blank Mac screen; 
you have two (or more) startup drives 
for your Mac, but you forgot to specify 
the one you want to use in the Startup 
Disk preference pane. You don’t have to 
start up, change the setting, and restart: 
just hold down Option when you turn on 
the Mac and you’ll see available startup 
drives displayed on the screen. Choose 
the one you want and you’re good to go.

Spacebar

Macworld Video Tips: Snow Leopard
	 In this week’s Macworld Video, Rob Griffiths 
delves into six Leopard tips that you may or 
may not be familiar with. 
	 Why six? Consider it a tribute to the “.6” 
in Snow Leopard’s version number.
	 You can watch the 6-minute video -- 
and download it -- at Macworld.com.
http://lm.macworld.com/
t/673895/13040268/16133/0/
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	 “Software engineers 
got ahead of the 
hardware capabili-
ties,” said Paul Jack-
son, a consumer 
product analyst at 
Forrester Research. “But we may be finally 
getting to the point where the dreams 
and aspirations of those designers are 
actually meeting capable and reasonably 
priced technology.”
	 You can thank Moore’s Law and the im-
mutable advance of technology for that. In-
tegrated microchips now combine wireless 
connectivity and support for features like 
multimedia, GPS functions and rich graph-
ics. They are also more energy-efficient.
	 At the same time, the iPhone and its imita-
tors have demonstrated that new tactile touch 
screens work and that people are comfortable 
with them, in a way they never got accus-
tomed to using earlier tablets and stylus pens.
	 “We darn well should be about ready to 
take advantage of this stuff. It’s time,” said 
Bill Buxton, a researcher at Microsoft who 
has been working on multitouch systems 
for 20 years, and has a comprehensive 
collection of tablets and touch screens 
he keeps in his office in Toronto.
	 The drumbeat of tablet product introduc-
tions has already begun. In June, Archos, a 
French consumer electronics company, be-
gan selling a small touch-screen tablet run-
ning Google’s Android software. Later this 
month, it will introduce another tablet that 
runs on Microsoft’s Windows 7, which has 
built-in support for touch screens.
	 “A road warrior doesn’t want to take a big 
clamshell netbook with him,” said Frédéric 
Balaÿ, vice president for marketing at Archos.
	 The industry blog TechCrunch has also 
commissioned its own Web tablet, called 
the CrunchPad, which it has said it will 
start selling later this year.
	 Despite its past bruises in the tablet busi-
ness, Microsoft appears ready to try again. 
In September, images of a booklike Micro-
soft device called Courier, with two 7-inch 
color screens, surfaced on Gizmodo.
	 In an interview, Steve Ballmer, Microsoft’s 
chief executive, would not discuss that 
product in particular, but said the com-
pany devises such prototypes all the 
time, so it can take them to its hardware 
partners. Still, rumors of a Microsoft tab-
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e-mail from some customer who said, ‘I 
want that,’ ” Mr. Ballmer said.
	 Apple’s rumored tablet is the most 
highly anticipated of the lot. Analysts ex-
pect Apple to introduce it early next year,  
a sort of expanded, souped-up version of 
the iPod Touch, priced at around $700.
	 Last week, Apple rehired the original 
chief marketer of its old Newton, Michael 
Tchao, who was working at Nike. Mr. 
Tchao’s former Apple colleagues believe 
he will help market this new device.
	 Colin Smith, an Apple spokesman, de-
clined to comment on the company’s 
recruitment or product plans. But Apple’s 
tablet will most likely have little in com-
mon with the Newton, which was essen-
tially a personal digital assistant. The new 
crop of tablets is being viewed as more 
flexible — gadgets that combine ele-
ments of the iPhone, e-book readers like 
the Kindle and laptops.
	 Apple has been working on such a 
Swiss Army knife tablet since at least 
2003, according to several former em-
ployees. One prototype, developed in 
2003, used PowerPC microchips made by 
I.B.M., which were so power-hungry that 
they quickly drained the battery.
	 “It couldn’t be built. The battery life 
wasn’t long enough, the graphics perfor-
mance was not enough to do anything 
and the components themselves cost 
more than $500,” said Joshua A. Strickon, 
a former Apple engineer whose name is 
on several of the company’s patents for 
multitouch technology.
	 Another former Apple executive who 
was there at the time said the tablets 
kept getting shelved at Apple because 
Mr. Jobs, whose incisive critiques are of-
ten memorable, asked, in essence, what 
they were good for besides surfing the 
Web in the bathroom.
	 The success of the iPhone may have 
partially helped to answer that question. 
As of last month, developers had created 
85,000 applications for the iPhone and 
iPod Touch — video games, social net-
working software, restaurant finders and 
more. Analysts believe that all those pro-
grams will immediately work on the new 
tablet while developers begin to tailor 
new software for the larger screen.
	 Despite the preponderance of apps, 
there is still the persistent question of 
whether regular people will really find a 

use for tablet computers. Smaller 
cellphones are increasingly multi-
purpose and fit nicely in a jacket 
pocket. And low-end laptops are 
inexpensive, run a full-fledged operating 
system and offer the luxury of a keyboard.
	 “I can imagine something like the iP-
hone with a much bigger screen being a 
gorgeous device with great capacity, but I 
don’t know where I would fit that into my 
life,” said a former Apple executive, who 
declined to be named because of Apple’s 
secrecy policies, but who anticipates an 
Apple tablet next year. “Those are the de-
bates that have been happening inside 
Apple for quite some time.”

	 Apple has risen in rank on Interbrand’s 
2009 list of Best Global Brands. The com-
pany rises four spots to number 20, and 
is ahead of other electronics companies 
like Sony and Nintendo.
	 Coca-Cola, IBM, and Microsoft occupy 
the top three spots. Other top ten entries 
include McDonald’s, Google, Toyota, Disney, 
and Intel. There’s remarkably little change 
in the top 10 compared to 2008. Some po-
sitions have shifted (most notably Google, 
hopping up to 7th place from 10th).

Apple rises in “Best Global Brands” 
ranking
Peter Cohen, Macworld.com


