
The words “home” and
“server” don’t seem to belong
together.

Specialized computers
known as servers are used in
business settings for central-
ized storage, information 
sharing, data backups and so
on. These aren’t used by regu-
lar folk at home.

But HP’s MediaSmart Server
is aimed at consumers. This
elegant little device, meant to
be used without a monitor,
exists as a centralized reposi-
tory (typically jacked directly
into a broadband modem) on a
home’s computer network.

The server backs up the user
files from all computers, such
as Mom’s laptop and the kids’
computer in the den. The
MediaSmart also works as a
media server, meaning it can
dish up music, photographs
and videos across the network
so they are viewable on any
computer — even on comput-
ers outside the home, right
over the Internet, in some
cases.

If all this sounds weirdly
familiar, you aren’t imagining
things. I wrote an earlier 
column on Windows Home
Server, a specialized version of
the Windows operating system
that makes the MediaSmart
Server and other such boxes
go.

But at the time, I was using
server hardware cobbled
together by Microsoft so I
could put the Windows Home
Server software through its
paces. This wasn’t a machine
anyone could buy — but the
MediaSmart is one such box,
with unique and useful HP-

added features not available 
in a vanilla Windows Home
Server device.

In fact, the MediaSmart is
basically the only readily avail-
able consumer hardware with
Windows Home Server fea-
tures in this country, which is a
shame since I am a huge fan of
this home-server strategy.

After testing a MediaSmart
Server on loan from Amazon.
com, I give it a qualified recom-
mendation.

It is a cleverly conceived
product but clumsily executed.
It has several minor software
hiccups (blame Microsoft for
those), and what’s more, HP
gives its own box stiff competi-
tion with a new server called
the Media Vault, which doesn’t
use Windows Home Server
software but replicates many
of its server capabilities, at a
lower price.

So investing in a MediaSmart
isn’t a no-brainer, but I do like
many things about it and think
it’s ideal for some folks.

GOOD IDEAS, 
UGLY ALBUMS

HP-specific features. I
won’t go through Windows
Home Server features again.
Suffice it to say Microsoft’s
server software does a gener-
ally dandy job of backing up
data from multiple computers,
and making centralized files

available to those computers
over wired or wireless connec-
tions and even over the Inter-
net.

HP adds, among other
things, consumer-friendly 
features related to music and
photos.

It has baked iTunes-friendly
features into its box for the
gazillion U.S. households that
already make use of Apple’s
famous music-jukebox soft-
ware (in tandem with its iPod
players) on Windows PCs and
Macintosh machines.

This means you can use the
MediaSmart as a centralized
iTunes server, providing
access to all the music in a
home and to all computers,
while freeing up storage space
on those individual machines.
Tunes get copied from those
PCs to the server, automatical-
ly, once you have enabled this
in the server settings.

I had a bit of trouble getting
this automated copying to kick
in, for some reason, but it
worked nicely once initiated.
All computers with iTunes on
them — even a couple of Macs
— on my network then gained

access to an aggregated,
playable MediaSmart music
library, which appeared as a
“Shared” item on the left side
of the iTunes interface. Nice.

The MediaSmart also works
as a photo server, meaning
users can create Weblike
albums using photos on the
box (or on other computers on
the network) and share those
with the world. The Photo 
Web Share feature will even
work over the Internet, mean-
ing you can give Grandma in
Houston and the cousins in
France access to some or all
albums, right in their Web
browsers.

It’s a shame those albums are
so homely. HP has stiff compe-
tition in this sphere from a
host of photo-sharing sites,
such as Flickr and Photo 
Bucket, as well as newer data-
backup and file-sharing servic-
es, such as DropBox and Sug-
arSync. So MediaSmart photo
albums need to look like a mil-
lion bucks, but they don’t.

A crucial advantage with the
MediaSmart, though, is a local
photo repository for total 
control at no additional cost,

unlike Web services that
charge fees for online storage.

Video is another option.
Home movies or recorded TV
shows stored on the Media-
Smart can be streamed across
the network and watched on
other machines. This feature,
not unique to the MediaSmart,
even lets you throw videos up
on the TV via Microsoft’s Xbox
console, or boxes called Media
Center Extenders (available
from Linksys and D-Link).

MULTIPLE DRIVES

Software woes. Another
nice MediaSmart feature is
support for multiple drives.
This is crucial not only to aug-
ment storage but also to repli-
cate files across two or more of
the drives so the data remains
safe if one of those drives dies.

The MediaSmart has four
hard-drive bays, for up to a
whopping four terabytes of
capacity. That is very impres-
sive.

But, in a bitter irony, this
multidrive Windows Home
Server capability is giving
Microsoft headaches.

Without going into mind-
numbing detail (see accompa-
nying links), the problem is
this: A pesky bug in the Win-
dows Home Server software
has the potential to selectively
corrupt files on servers that
incorporate two or more
drives. This means an impor-
tant document could be ren-
dered useless forever.

While this is rare, Microsoft
says, users must protect them-
selves. One precaution is to not
edit files directly on the server
but to copy them to a PC on the
network first. HP also suggests
users stick with one-drive
MediaSmart Server configura-
tions for now, with the option
to easily pop in one or more
drives later.

An update to the Windows
Home Server software, due in
June, is said to include a fix for
this data-corruption issue.

HP MediaVault. Is this why
HP might appear to be distanc-

ing itself from Windows Home
Server by selling a similar
server — the aforementioned
MediaVault mv2120 — that
runs Linux instead of a
Microsoft operating system?
Hmm.

Both the Media Vault — not
to be confused with older
boxes with the same name —
and the MediaSmart Server
are available on Amazon.com.
The MediaSmart is sold with a
500-gigabyte for $588 and a 
1-terabyte hard drive for $720.
The Media Vault, which looks
like a smaller MediaSmart, is a
mere $289 for 500 gigs but has
only one extra drive bay.

Flogging servers. Microsoft,
meanwhile, has done a nice job
of publicizing the Windows
Home Server notion. It has cre-
ated a tongue-in-cheek site
called Stay at Home Servers,
with mock newscasts and talk
shows dissecting the concept.
It has even created a kids’ 
storybook, “Mommy, Why Is
There a Server in the House?”
Very clever.

A Microsoft Innovation
Truck hit St. Paul earlier this
month to pump, among other
things, Windows Home Server.

It’s a shame, then, more of
these boxes aren’t available at
retail from more makers. I
really hope that changes.
Despite its current problems,
this technology has potential.

Julio Ojeda-Zapata can be reached
at 651-228-5467.
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MediaSmart Server is a smart way to share music, photos, files at home

MORE INFO
! HHPP  MMeeddiiaaSSmmaarrtt  SSeerrvveerr
xrl.us/mediasmartserver

! WWiinnddoowwss  HHoommee  SSeerrvveerr
xrl.us/windowshomeserver

! SSttaayy  aatt  HHoommee  SSeerrvveerrss
stayathomeserver.com

! HHPP  MMeeddiiaaVVaauulltt  mmvv22112200
xrl.us/hpmediavault

! WWiinnddoowwss  HHoommee  SSeerrvveerr
ccoolluummnn  yourtechweblog.com

! WWiinnddoowwss  HHoommee  SSeerrvveerr  bbuugg
xrl.us/whsbug

! WWiinnddoowwss  HHoommee  SSeerrvveerr
uuppddaattee  xrl.us/whsupdate
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blundering gardener

Nothing new under the sun? Not
true for novelty-loving gardeners

A few months ago, in a 
column praising the hardy
geranium ‘Rozanne,’ I encour-
aged readers to give proper
respect to plants that win
awards for their ease of main-
tenance even if they end up
adorning fast-food-chain park-
ing lots as a result. 

Many of you e-mailed me to
ask where you might find
‘Rozanne.’ I assured you there
would be no shortage. 

I now can tell you Ambergate
Gardens in Chaska carries it.
Ambergate puts out one of the
best catalogs for Minnesota
gardeners, if what you want is
a quick and comprehensive
guide to beautiful and vigor-
ous plants that do especially
well in our part of the country. 

Ambergate’s co-owner Mike
Heger (with his wife, Jean)
used to work at the Minnesota
Landscape Arboretum. He is
co-author of the best-seller
“Growing Perennials in Cold
Climates” (McGraw Hill, 1998).
Heger knows plants. 

But if you’re looking to be
seduced by a plant, an illus-
trated catalog that happens to
also be an excellent source for
this region is Roy Klehm’s
Song Sparrow Nurseries cata-
log. Published in Wisconsin,
the catalog is filled with color
photographs of cutting-edge
plants as well as more tradi-
tional genera that Klehm per-
sonally likes, such as peonies
and hostas.  Klehm carries
‘Rozanne,’ too.

SOMETHING DIFFERENT

At a recent Ramsey County
Garden Club meeting, pictures
from Klehm’s collection kept
popping up on the screen as 
St. Paul gardener Susan Hol-
land lectured about miniature
plants. 

It just so happens Klehm has
bred a few winners in the tiny
hosta category and has select-
ed his and others’ (Hans
Hansen of Shady Oaks Nurs-
ery in Waseca, for one) for a
special “teeny-weeny hosta”
gallery in this year’s spring
catalog. 

Hostas that small don’t look
like hostas at first glance. This
attracts admiring glances, as

hostas are stunning but, alas, a
tad common in Upper Midwest
shade gardens, even the char-
treuse, gold and blue ones.
Just as winners like ‘Rozanne’
ought to be grown despite the
risk of becoming “overused,”
so should plants with the oppo-
site virtue: novelty. 

Plants like those itty-bitty
hostas that fool people because
they don’t look like every other
hosta, are a wonderful way to
add interest to your garden.
Let’s be honest: It’s great fun to
find a master gardener — the
type who not only knows all
the Latin names but also pro-
nounces them correctly —
scratching his or her head,
wondering, “What is that?” 

But there’s more to this than
pride. Just as we don’t object to
hemlines going up and down
year after year and 
having to toss out our
wardrobes once a decade
because we understand cloth-
ing is more than just what we
wear to stay warm, the rules of
fashion apply in gardening,
too. We thrill to the latest ruf-
fled daylily, the first-ever yel-
low Echinacea. Why? Because
they’re novel. 

Novelty and beauty aren’t
unrelated phenomena.
Humans, after all, decide
what’s beautiful. We invented
the concept. And we happen to
have a weakness for surprise. 

One plant photo in Holland’s
lecture had even the speaker
stumped. Being a miniature
gave it a huge advantage in the
what-is-that? sweepstakes.
You could feel the pretty little
plant’s appeal escalating with
every guess. 

Marge Hols, my predecessor
in this job, suggested the
leaves looked like they
belonged to a hardy geranium
like ‘Rozanne.’  That was the
best any of us could do. 

I’m not going to kid myself
that the plant that got the
glances in my garden last sum-

mer, sending visitors racing
for handbags to find scraps of
paper and pens, is anything
new to people like Marge. But I
must have it again this year. 

So this column is really just
an excuse to make sure the
folks at Lilydale Garden Cen-
ter, where I found it last spring,
don’t forget to order enough
for me and the several dozen
friends I’ve promised will find
it there. 

The plant is an annual salvia,
but not your — pardon the
expression — garden-variety
annual salvia. Its flowers are
not fire-engine red, burgundy
or off-white. Salvia guaraniti-
ca ‘Black and Blue’ is a big

plant with long, arching flower
spikes. 

The cultivar name ‘Black and
Blue’ is in reference to those
two-toned flowers, though
cobalt and royal blue is more
accurate. 

The best thing about this
annual salvia is humming-
birds — which I’ve long
believed are attracted only to
bright-red, orange or yellow
flowers — can’t resist ‘Black
and Blue.’  

This plant deserves a bigger
fan base. Who cares if next
year everyone is growing
‘Black and Blue’? A plant 
doesn’t have to be novel — or
even perennial — to become a
perennial favorite. 

Bonnie Blodgett, who lives in St.
Paul, writes a garden column for
Midwest Home magazine and pub-
lishes a quarterly newsletter, “The
Garden Letter: Green Thoughts for
the Northern Gardener.” She can be
reached at bonnie@gardenletter.
com.

Bonnie
Blodgett

HP’s MediaSmart Server belongs at home

LetÕs be honest: ItÕs great
fun to find a master
gardener Ñ the type who
not only knows all the
Latin names but also
pronounces them
correctly Ñ scratching his
or her head, wondering,
ÒWhat is that?Ó 



Hard drives are has-beens.
This is the impression youÕd

get, anyway, from all the
recent fuss over laptops with
Òsolid stateÓ data storage Ñ
those without mechanical
drives. Lots of these laptops
are now coming on the market,
but three are getting extra
buzz.

One is a solid-state version of
AppleÕs much-ballyhooed Mac-
Book Air. The others are Leno-
voÕs souped-up and super-
pricey ThinkPad X300 and
AsusÕ stripped-down, super-
cheap Eee PC. I deal mainly
with the latter two in this col-
umn (but I bring up the Air,
which IÕve also been testing,

since itÕs con-
tinually 

compared with
the X300).

The X300 and Eee PC have
different audiences. Lenovo is
aiming its latest premium
ThinkPad at those with cash to
burn Ñ business users, for
instance Ñ while the tiny Asus
is aimed largely at average
consumers.

The X300 succeeds brilliantly
as a no-compromise ultra-
portable. The Eee PC, though
ingeniously designed, doesnÕt
succeed quite as well in its own
mission to provide maximum
versatility at minimum
expense in a supertrim pack-
age.

Eee PC.The tech world has
been atwitter about this mini-
portable, so I was thrilled to
receive a loaner courtesy of
Amazon.com.

My review unit has an eye-
catching light-green lid, white
body, off-white keyboard and 
a surprisingly nice 7-inch dis-
play. Though the laptop runs a
version of the supernerdy
Linux operating system (which
geeks can tweak to their
heartÕs content), itÕs cus-
tomized to be consumer-
friendly with most of the obvi-
ous tools an average user
would need.

Software on the laptop
includes the popular Firefox
browser, a Skype program for
making voice calls over the
Web and a reasonably full-fea-

tured suite of productivity
applications for word process-
ing, spreadsheet work and the
like.

I was particularly excited
about Firefox and Skype
because I use these every day.
Firefox is my favorite browser
due to its customizable nature
Ñ I install bits of add-on soft-
ware to synchronize my book-
marks across multiple com-
puters, snag weather fore-
casts, manage multiple Google
Gmail accounts and more.
Skype is one of my main ways
to make phone calls, especially
long-distance and internation-
al ones, because of rock-bot-
tom rates.

Because of this, I was
instantly productive on the

Eee PC. I had no trouble
installing all my

favorite Firefox add-
ons. Skype worked

exactly as I expected. I
had somewhat less interest in
the OpenOffice productivity
apps because I use Google
Docs, a Web-based suite of
apps I accessed effortlessly in
Firefox. But the Eee PC apps
do seem quite nice.

The Eee PCÕs ultraportability
is one of its big draws. With
roughly the dimensions of a
hardcover book, it rode in my
briefcase or backpack with lots
of room to spare. Storage with-
out any moving parts means a
bit more durability, too.

So far, so good. I ran into all
kinds of little problems,
though. Connecting to Wi-Fi
networks proved to be an
ordeal, with some of my net-
works proving all but inacces-
sible with the Eee PC.

Once connected, I had no
trouble using Web tools but
found laptop performance to
be maddeningly pokey. This
was a minor issue when I
accessed Web pages with text
and images but a deal breaker
when I tried to watch online
video. I gave up on an episode
of ÒBattlestar GalacticaÓ at
Hulu.com after a few minutes.

Skype calls were a problem,
too, due to a subpar Eee PC
microphone that made it diffi-
cult for me to be understood. I
solved this, for the most part,
with an add-on microphone,
but this usually isnÕt an issue
when on standard laptops.

The Eee PC has physical
problems, too. That display is a
bit too cramped to properly
display many standard Web
sites, and that keyboard with

its Chicklet keys is much too
cramped for comfortable typ-
ing.

Storage on my $400 review
device is a bit constrained at 4
gigabytes. A model with 8
gigabytes is available, and you
can expand storage by popping
a flash-storage card into a side
slot.

A bigger version of the Eee
PC is slated to debut this week.
This version will have a 9-inch
screen, more storage and extra
features, such as a webcam,
which presumably will allow
for Skype-based video chat. 

Eee PCs are now sold with
MicrosoftÕs mainstream Win-
dows XP instead Linux. Soft-
ware like Windows Live Mail, a
superb e-mail program, adds
to their consumer friendliness.

But I am not convinced these
mini-laptops are decent invest-
ments for adults looking to be
reasonably productive Ñ
though an Eee might make
sense as first laptops for kids,
who would be better able to
use that diminutive keyboard. 

If you fall for the hype and
decide to buy one, make sure
you can get a refund. Windows
XP and Linux versions in a
variety of colors are sold at
Amazon.com and on the
online storefronts of Minneso-
ta retailers Best Buy and Tar-
get.

ThinkPad X300. Compar-
isons between LenovoÕs new
laptop and the MacBook Air
are unavoidable. In fact, Leno-
vo has a print ad pointedly
made to imitate AppleÕs own
print advertising. The intend-
ed audience for both: big
spenders.

But while the MacBook Air is
a minimalist machine that
excludes common features like
an Ethernet port and a DVD
drive, the X300 is an every-
thing-is-included laptop in a
package nearly as thin as the
superslender Apple laptop.

IÕve been using both solid-
state porta-
bles side by side
for weeks and see an
audience for either. I
feel a thrill when on an
Air, with its futuristic
curves, superbright dis-
play and ultra-comfortable
(and illuminated) keyboard.
Yet, a certain type of power
user simply will not toler-
ate Air limitations, such
as a single USB port
meant to double as an
Ethernet port.

For such people,
the X300 is the ulti-
mate laptop. I loved
my time with this
machine, which is itself a
tech work of art.

ItÕs sexy in its own way with
its matte-black finish, a superb
keyboard (ThinkPads are leg-
endary for these) and lots of
ways to navigate (trackpad,
dual sets of mouse buttons,
eraser-head pointing stick
embedded in the keyboard and
so on). The display is very nice
(though not quite as bright as
the AirÕs display). A Webcam
is built in, as with the Air.

ThereÕs greater flexibility
and versatility, including mul-
tiple USB ports and the option
to swap out that optical drive
for another battery. You can
choose between the newer,
slower Windows Vista and the
leaner, meaner Windows XP.

Lenovo has features not
found on the Air, including
Global Positioning System
navigation, a fingerprint sen-
sor for greater security and
optional cellular-type Verizon
wireless broadband to free
users from relying on Wi-Fi
networks.

But prepare to pay. The X300,
like the solid-state version of
the Air, is very expensive due
to its 64 gigabytes of nonme-
chanical storage. It starts at
$3,225. Lenovo, unlike Apple,
doesnÕt provide a cheaper
mechanical-drive model. This
limits the ThinkPadÕs overall
appeal Ñ at least, until solid-
state storage gains greater
capacity while dropping in
cost.

Maybe hard drives arenÕt his-
tory just yet.

Julio Ojeda-Zapata can be reached
at jojeda@pioneerpress.com or
651-228-5467. Get more personal
tech at twincities.com/techtest-
drive and yourtechweblog.com.
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relationships } faith

Perpetual prayer movement
appeals to many 
who have left the church
By Joel Hood
Chicago Tribune

Hour by hour, the prayers seemed to take on a weight and
importance all their own.

There were prayers for kindness and for acceptance, for
resolve and, of course, for love. Scripted on note cards or hasti-
ly scribbled on walls, these were the innermost wishes of
mothers, fathers and children at Adventist Bolingbrook 
Hospital on Monday, part of a continuous chain of prayer and
reflection that was anticipated to go around the clock for
seven days.

Rosalyn Johnson prayed for the healing of broken fathers
who, in turn, might mend their broken children. Dr. Yong Kim
prayed for the strength of his patients during difficult times.
One note read simply: ÒGod, I love my mom. Please make her
well.Ó

The continuous worship is a small piece of a larger 24-7
Prayer movement that is growing in popularity in the United
States and globally. With its emphasis on disciplined, commu-
nal worship, 24-7 Prayer has been particularly successful at
luring young men and women of faith who have rejected the
sometimes rigid confines of the church, organizers said.

ÒI think a lot of people have been turned off by the traditions
of church: the dos and donÕts, the lectures,Ó said Elisa Brown,
the hospitalÕs assistant chief financial officer, who introduced
the idea of transforming the ground-floor chapel into a con-
tinuous prayer center. 

ÒI donÕt think people have been turned off the church
because of God. ItÕs because theyÕve had bad experiences.Ó

PRAYER AS A PRIORITY

In an era when church membership is in decline, 24-7 Prayer
offers something different. ItÕs less structured than the typical
church setting, in that communities of worshipers can gather
just about anywhere Ñ warehouses, theaters, nightclubs. 

ItÕs also less formal. There usually arenÕt set programs to fol-
low or pastors leading discussions about Scripture. Even the
word prayer is open to interpretation, as it has evolved over
the years to include such activities as journaling, dance and
art.

Whatever form it takes, participants said continuous prayer
puts communication with God at the center of their lives, 
forging a more spiritual and personal connection. Individuals
pray for as long as they wish, then pass the thread of prayer
to others in the group who continue for as long as possible.
Large prayer sessions can span hours, days and sometimes
weeks.

The 24-7 Prayer movement was founded by a small Christian
church in England in 1999. It spread through literature, savvy
online marketing and word-of-mouth promotion, and now it
includes more than 1,500 churches, student groups, religious
organizations and private clubs in the United States and about
4,500 around the world.

ÒItÕs astonishing the number of people who believe in
prayer,Ó said Wendy Andrews, co-national leader for the 24-7
Prayer movement headquartered in Kansas City, Mo. ÒEven
for those who profess Christianity, not all of us have prayer as
a priority. ItÕs sort of a foreign concept for a lot of us.Ó

CONVERSATION WITH GOD

ThatÕs not the case at Adventist Hospital, part of a network
of Adventist faith-based health centers across the Midwest,
where doctors are free to openly pray with their patients and
which hosts ministry workshops to train people to become
volunteer chaplains.

ÒEverybody needs something to believe in greater than
themselves,Ó said Kathy Morales, who oversees clinical infor-
mation systems for the hospital. 

Andrews acknowledges some church traditionalists might
find the idea of 24-7 prayer strange and be suspicious of any
movement that promotes itself with T-shirt and sweat-shirt
sales online (24-7prayer.com). But Brown and others who have
participated in the prayer sessions consider them life-chang-
ing Ñ a continuous and uninterrupted conversation with 
God.
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health } turning point

When you hear the word ‘cancer,’ you think you’re going to die
By Rhoda Fukushima
rgfukushima@pioneerpress.com

In May 1979, Mike Gleeson
was a 36-year-old husband,
father and marketing execu-
tive in Chicago. He traveled a
lot for his job, and the rich
restaurant meals caused him
to start packing on weight.
Gleeson went on a diet, lost
weight and became more
aware of his body. One day in
the shower, he noticed a lump
in his groin. Eventually, he had
a biopsy, which revealed
inflammation but no malig-
nancies. But his doctor decided
to do a second biopsy. That one
revealed Gleeson had malig-
nant lymphoma, a blood can-
cer.

ÒIt was very devastating.
When you hear the word Ôcan-
cer,Õ you think youÕre going to
die. How could I take care of
my family and fight the dis-

ease?
ÒThe oncologist said I wasnÕt

going to die, at least not then.
Treatment started soon. They
gave me a year of chemothera-
py. Every month, IÕd get a big
dose. It was one of the worst
years of my life. I was sick
about half the time from the
chemotherapy.

ÒMy wife was pretty strong
and helped me get through it.
She was instrumental in help-
ing me face this. SheÕd say,
ÔBuck up.Õ

ÒFrom 1980 to 1990, I was in
remission. I bought a former
International Harvester truck
dealership in Minnesota and
moved back in 1981.

ÒIn the 1990s, the cancer
started coming back, which is
typical of lymphoma. Through
the 1990s and until now, I had
four or five chemo treatments.
My situation is not typical;
most people donÕt battle this

cancer this long. I think I am
one of the unusual ones. My
last treatment was October
2007.

ÒIt slows you down. You get
tired. The lymphoma I have
was on my skin, face and back.
It was very unsightly. I started
getting expanded lymph
nodes.

ÒWe didnÕt tell our daughters
when they were young. All
they knew was I was tired
when I came home from work.
As they got older, people start-
ed asking, ÔHowÕs your dad?Õ
They didnÕt understand. We
came to the conclusion we had
to tell them.

ÒWe told them I had cancer,
had had it for many years, that
it was in remission, that I
would be around for a long life.

ÒIt gets down to a simple
thing: You have responsibili-
ties. You have to face the fact
you could die. IÕve reconciled

that with my faith (in God) and
everything else. My daughters
view me as super-strong. IÕm
not sure IÕd classify myself that
way, but I want to live. I am
going to turn 65 in June.

ÒYou canÕt let this thing get
the best of you.

ÒI donÕt want to give up life.
ItÕs too good. I want to enjoy it
as much as I can. I wanted to
see my kids grow up, and now
I have five grandchildren.
WeÕre having a lot of fun.Ó

Have you turned the corner toward
good health Ñ physically, mentally,
emotionally or spiritually? If so, we
want to hear your story. Please e-
mail your ideas to
rgfukushima@pioneerpress.com
(no attachments, please) or call
651-228-5444. 

For more Turning Points, go to
twincities.com/health. Mike Gleeson, right, and his golfing buddy John Ford like to

play at the Phoenix Country Club. 
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That noise you hear? It’s the buzz over 
laptops with solid-state data storage
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