message
received directly through your own senses

Filters

» existing knowledge

e current mood

e family background and value system

e age-related experiences/ peer-group influences
e gender-related experiences

e cultural background

e personal interests

e personal value system

» social context of viewing, listening, or reading
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different types of message r eception

dominant: accept the message at face value
oppositional: reject message’ s face value; ook for other meanings
negotiated: accept some parts of message but also see other possibilites



