Financial Education Fact Sheet
Consumers lack adequate financial background or understanding.

o Financial literacy surveys in Korea (2003) and the United States (2000) find that high school
students have failing scores—that is, they answered fewer than 60 percent of the questions correctly—on
tests designed to measure students’ ability to choose and manage a credit card, knowledge to save and
invest for retirement, and awareness of risk and the importance of insuring against it.

e A Japanese survey (2000) finds that 71 per cent of adult respondents have no knowledge about
investment in equities and bonds, 57 per cent have no knowledge of financial products in general, and 29
per cent have no knowledge about insurance, pensions, and tax.

e An Australian survey (2002) notes when asked to answer four questions about a sample bank
statement, only 49 per cent of respondents could answer all four questions correctly. In the same survey,
although 67 per cent of respondents indicate that they understand the concept of compound interest, only
28 per cent correctly answered a problem using this concept.

Financial education does affect consumer behaviour.

e Frequent retirement seminars offered at the workplace increase participation in voluntary savings
plans by between 6 and 12 percentage points, as well as increasing contribution rates, according to one
study.

e Firms which gave their employees general financial advice found that participation in defined
contribution plans increased by 15 percentage points. Providing targeted information about defined
contribution plans increased participation by 21 percentage points.

e Personal financial training programmes have helped consumers increase their savings and reduce
their levels of debt. Of those participants who increased savings, half did so by more than $1500. Of those
who reduced their debt, half did so by more than $2000.

Contact Information:

For further information on the Financial Education Project, please contact André Laboul, Head of
Financial Affairs Division, Directorate for Financial and Enterprise Affairs, (tel: (33) 1 45 24 91 27,
e-mail: Andre.Laboul@oecd.org) or Barbara Smith, senior analyst in the Financial Affairs Division, who is
managing this project (tel: (33) 1 45 24 84 66; e-mail: Barbara.Smith@oecd.orQ).

The OECD's work on financial education has been supported by a grant from Prudential plc of the U.K,, an
international financial services group that provides retail financial services and fund management to clients
in the United Kingdom, the United States, Asia and continental Europe. Projects on financial literacy form
an integral part of Prudential’s Corporate Responsibility programme. It is working in this area with a
number of partners, also including Citizens Advice Bureau, the Personal Finance Education Group (PFEG)
and the Specialist Schools Trust, and local partners in Vietnam and China.
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