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EXECUTIVE SUMMARY 
Today, Earth Day, April 22, 2003, marks the release of the results of AzaÕs Poll for 
the Planet, which was conducted by the American Zoo and Aquarium Association 
(AZA) to learn what children think about their planet. 

And children responded.  

To date, nearly 60,000 respondents have taken AzaÕs Poll for the Planet. The results 
reveal a deep need for an international leader in conservation and conservation 
education. 

Results show that: 

!  Children are keenly aware of the environmental problems facing our planet 

!  Children believe volunteerism can save the planet 

!  Children believe that they themselves are a potent force for saving the planet 

!  Children want information and opportunities for action. They want to know 
what they can do to help. They also want to know: Who is helping? What is being 
done? What is working?  

These children are asking for information, direction, leadershipÑ and the opportunity 
to make a difference. 

The poll is not a scientif ic research study. I t is, however, the powerful first step in a 
dialogue with children, the future caretakers of the planet.  

Conclusion: Children Want to Help 
The findings of AzaÕs Poll for the Planet demonstrate that, while children are 
concerned about the health of our planet, they are eager to help save it. A powerful 
statement of self-empowerment, children believe they themselves are helping to save the 
planet, after zoos and aquariums, volunteers and scientists, and before the 
government, public service, teachers, or people in the media or on the Internet. 

Zoos and aquariums scored high among all ages and sexes in playing a significant role 
in caring for the planet and educating the public about issues facing the planet. 
Although this result is not surprising given the location where many of the polls were 
taken, this broad regard suggests a still greater potential for zoos and aquariums in the 
creation and promotion of new programs that provide meaningful opportunities for 
children and volunteers.  

ÒAlthough there have been 
great strides in and some 
notable successes in 
species conservation, we 
believe weÕre still losing 
habitats and species faster 
than weÕre saving them.Ó 

Ð Dr. Bruce Carr, Director  
of Conservation Education, 

AZA 

ÒThe one process that is now 
going on that will take 
millions of years to correct is 
the loss of genetic and 
species diversity by the 
destruction of natural 
habitats. This is the folly our 
descendants are least likely 
to forgive us.Ó 

Ð Edward O. Wilson, Biophilia 
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Recommendations: Provi de Opportuniti es for Involvement 

Analysis of the poll suggests that the critical time for children to bond with nature and 
transform their interest into active involvement lies in the pre-teen years. If they have 
opportunities to participate in conservation efforts before their interest plateaus in the 
early teen years, they will be ready to help again in two to four years.  

What they need now are meaningful and affirming opportunities for getting involved. 

Continuing the Dialogue: Who Will Lead? 

The main purpose of this report is to facilitate an ongoing dialogue among children, 
scientists, educators, and leaders from the public and private sector on how best to 
provide children with the knowledge, leadership and meaningful opportunities for 
action that they want and need to become effective stewards of the planet.  

We promised the children we would honor their voices by sharing their responses to 
the poll with leaders in all fields and by challenging those leaders to answer their 
concerns.  

AZA asked; kids answered; will leaders respond? 
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INTRODUCTION 
In times of fear and uncertainty, issues concerning children and the environment 
often take a back seat to politics, the economy and public safety. Yet itÕs during these 
times that issues involving our planet are most critical. Children represent the future 
and our hope for a better world. A life-sustaining planet should be their birthright and 
our legacy. 

While we often act on behalf of children, we rarely seek their opinions or ask for their 
involvement. This oversight hampers our ability to effect positive change for the 
environment.  

Aza's Poll for the Planet was conducted because the American Zoo and Aquarium 
Association (AZA), the nationÕs leading caretakers of wild animals, wanted to know 
what children think about the state of the natural world in the hopes of involving this 
pivotal generation in their mission to save the planet.  

Founded in 1924, AZA represents 208 accredited zoos and aquariums in North 
America and sets professional standards for animal care, conservation, education and 
scientific research. More than 130 million people visited these AZA accredited zoos 
and aquariums every year, more people than attend all major sporting events 
combined.  

Aza's Poll was developed, delivered and analyzed by a consortium of writers, 
researchers, behaviorists and programmers, led by Proprietary Media, a commercial 
agency. This report presents the results, findings and conclusions of that poll. 

Called AzaÕs Poll after a character designed by Kermit Love, the creator of Big Bird 
and other Sesame Street characters, the poll introduces the imaginary creature Aza 
and his human friend Skye, who together teach children about wildlife and the 
environment on behalf of AZA. 

In an effort to start a global dialogue with children, Aza's Poll for the Planet was 
launched by spokesman, former Senator Bill Bradley, in the summer of 2001. Known 
for both his environmental record in the U.S. Senate and for his passionate advocacy 
for a global civil society, Bradley believes that Òan actively engaged public now has 
more power to shape events than at any other time in history.Ó 

ÒAn actively engaged public 
now has more power to 
shape events than at any 
other time in history.Ó 

Ð former Presidential Candidate 
and Senator Bill Bradley 
The Journey From Here 
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BACKGROUND 

Why Children? Why Now? 
AzaÕs Poll supports the theoretical and empirical research done on children and the 
environment, most of which, surprisingly, has only been conducted in the last 20 
years (Kellert). This academic research provides evidence for what many people 
intuitively know: children need to feel a connection with nature.  

An important inspiration for AzaÕs Poll for the Planet was the concept of biophilia, 
developed by noted Harvard ecologist and Pulitzer Prize-winning author of The 
Diversity of Life and The Future of L ife Edward O. Wilson. Simply put, biophilia is our 
innate need to connect with nature. In 1984 Wilson published a book by that name, in 
which he calls for the development of a conservation ethic. 

The concept of biophilia is further defined by the work of Stephen R. Kellert, 
professor at the Yale University School of Forestry and Environmental Studies. In 
Biophilia Hypothesis co-authored with Wilson, Kellert writes, ÒThe biophilia notionÉ 
powerfully asserts that much of the human search for a coherent and fulfilling 
existence is intimately dependent upon our relationship with nature.Ó  

Recent scholarship by Kellert and others has begun to define this relationship with 
nature and how it develops throughout childhood. Initial research strongly suggested 
that experiences with nature are integral to proper cognitive, emotional and affective 
human development. Different relationships with nature emerge at varying ages or 
stages. This report considers and reflects on those relationships and stages. 

The belief that children are a powerful force for conservation is supported by the 
work of other international organizations, such as the United NationÕs Environmental 
Programme and ChildrenÕs Fund (UNICEF) and the World Health Organization 
(WHO). According to a report presented at the UNÕs Special Session on Children 
held in New York, Òchildren are dynamic and powerful forces for environmental 
protection. They show a natural interest in nature and are often passionate about the 
preservation of their planet.Ó  

Why AZA? 
AZA accredited zoos and aquariums are recognized as ideal places for children and 
families to learn about wildlife and the environment. Because of their commitment to 
conservation education in living classrooms, zoos and aquariums teach more than 
12.5 million people each year, taking important wildlife and conservation stories to 
them.  Additionally, more than 9.5 million students visit and enjoy onsite education 
programs at zoos and aquariums each year.   

AZA members support a growing number of cooperative wildlife research and 
conservation efforts, both regionally and internationally. In 2000 - 2001, AZA 
members participated in over 2,230 conservation projects (1,390 in situ, 610 ex situ, 
230 combined) in 94 countries. They also published over 1,450 books, book chapters, 
journal articles, conference proceedings papers, posters and theses or dissertations on 
wildlife management and biology. 

AZA institutions have helped save several endangered species from extinctionÑ
including red wolves, peregrine falcons, bald eagles, California condors and black-

ÒThere are a lot of 
organizations that speak 
out about the environment, 
but I believe AZA has the 
potential to be the most 
trusted voice on nature and 
the environment. Zoos and 
aquariums are already so 
much a part of every 
American family, with over 
133 million people visiting 
an accredited zoo or 
aquarium each year, they 
touch so many lives. Now 
thereÕs a real opportunity 
for AZA collectively to take 
that next step as leaders to 
become an even greater 
resource for information, 
guidance and direction.Ó 

Ð former Senator Bill Bradley 

ÒThe biophilia 
notionÉ powerfully asserts 
that much of the human 
search for a coherent and 
fulfilling existence is 
intimately dependent upon 
our relationship with nature.Ó 

Ð Stephen R. Kellert,  
Biophilia Hypothesis  

ÒChildren are dynamic and 
powerful forces for 
environmental protection. 
They show a natural interest 
in nature and are often 
passionate about the 
preservation of their planet.Ó 

Ð UNICEF and WHO, Children 
in the New Millennium 
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footed ferrets, to name just a fewÑ but much more needs to be done to save species 
and the natural systems upon which all life depends. According to Dr. Bruce Carr, 
Director of Conservation Education at AZA, Òalthough there have been great strides 
in and some notable successes in species conservation, we believe weÕre still losing 
habitats and species faster than weÕre saving them.Ó 

The strength and potential of AZA has only just begun to be understood. I ts 
scholarship, expertise in animal care, public trust, and centrist position, make AZA 
singularly qualif ied to bring the divergent energies of people on different sides of the 
conservation issue together as a dynamic force. 



AZA White Paper: Children Speak Out 

 

April 22, 2003 Proprietary Media, Inc. 8 
 
 

AzaÕs POLL FOR THE PLANET 

Methodology 
The primary target for AzaÕs Poll was children ages 6-12. The creative team, headed 
by Proprietary Media, included a leading childrenÕs behaviorist and an award-winning 
multimedia design firm. AzaÕs Poll was conducted online at AzasWeb.com and on-
site at 83 zoos and aquariums across North America.  

AzaÕs Poll contains nine multi-part questions. After answering four basic demographic 
questions (age, gender, location and family structure), respondents are asked the 
following questions, to which they answer yes, no, or donÕt know (or, in some 
questions, well, not well, or donÕt know; or most, somewhat or least) for a list of  items 
that follow each question: 

!  How well are we taking care of  the planet? (Overall, Protecting Wildlife, Taking Care 
of  Oceans) 

!  How do you learn things about wildlife? (At Zoos & Aquariums, On The Internet, 
From Parents, At School, By Reading, By Watching TV) 

!  Who do you think is helping take care of  wildlife? (Zoos & Aquariums, Internet Folks, 
Government, Public Service, Scientists, Teachers, Media, Volunteers, Kids) 

!  Do you think weÕre doing enough of  the following? (Cleaning Up, Preventing Pollution, 
Protecting Wildlife, Protecting Wild Places) 

!  What are you most interested in learning about? (WhatÕs Being Done, How I Can Help, 
Who Is Helping, What Is Working) 

The analysis focused on the following age groups, allowing us to correlate our results 
with existing research on children and nature in these age groups: 

!  6-8 years 

!  9-12 years 

!  13-17 years 

However, it did not preclude younger or older respondents, and these are included for 
reference. 

It should be noted that the respondent base for the poll is essentially a self-selected 
sample (online and on-site at zoos/ aquariums). Therefore, from a research 
perspective, the attitudes and opinions of the respondents may or may not exactly 
reflect a general population sample.  

However, although AzaÕs Poll is not a randomized, scientific research study, the 
number of respondents provides significant data to support research on children and 
nature and contribute to the discussion.  

In total, nearly 60,000 respondents completed the poll with 12,374 completed online 
at AzasWeb.com and 45,000 completed on-site at AZA zoos and aquariums (in 
hard copy). The analysis that follows encompasses over 21,900 respondents with 
approximately an equal amount coming from online and paper-based surveys (actual 
numbers for each question vary depending on the number of non-responses). 

ÒI think the world is a great 
place but we need to help 
it.Ó 

Ðfrom an email to 
info@azasweb.com 

ÒI am a thirteen year old girl 
and I live in the USA. When 
I took your poll I sadly 
answered 'no' to many of 
the questions asking 
whether the people of the 
world were taking care of 
the environment...the world 
is in a great deal of need.Ó 

Ðfrom an email to 
info@azasweb.com 

ÒHi! I think that we shouldn't 
pollute so muchÉ Ó 

Ðfrom an email to 
info@azasweb.com 

ÒI don't think the 
government helps at all 
sure they supply the money 
but do they get out there 
and really help if I had one 
wish it would be to see the 
presidents of each country 
get together and clean up 
one side of a highway that 
would be wonderfulÓ 

Ðfrom an email to 
info@azasweb.com 
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!  While the prime audience for AzaÕs Poll was children 6-12, approximately 15.7% 
(3,442) of total respondents were adults 18-45.  

!  Girls greatly outnumbered boys among the respondents (61% to 39%) and 
significant gender differences in responses are apparent for a number of 
questions. 
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Summary of Key Findings 

The summary of findings from AzaÕs Poll detailed below demonstrate that children 
are both concerned about the condition of their planet and eager to help save it. 
Emails sent by respondents after completing the poll provide additional anecdotal 
evidence. Please see the Key Findings section for a detailed analysis of the data, and 
AzaÕs Poll for the Planet Emails in the Appendix. 

H ow Well Are We Taking Care of the Planet? 

!  Sixty percent of respondents felt that not enough was being done to prevent 
pollution 

!  Almost half (49%) felt that not enough was being done to clean up the 
environment 

WhoÕs Taking Care of Wildlife? 

Children are also very clear who they think isÑ and who they think is notÑ working 
to save the planet:  

!  Volunteers ranked second only to zoos and aquariums in caring for wildlife, 
which is not surprising given where the polls were taken 

!  Children believe that they are helping to save wildlife, after zoos and aquariums, 
volunteers and scientists, but before the government, public service, teachers, 
media or the Internet 

!  Roughly half of children say neither the government nor public service entities 
are doing enough to care for wildlife 

!  Seven out of ten children say neither people in the media nor on the Internet are 
helping to care for wildlife 

H ow Do You Learn About Wildlife? 

!  Zoos & aquariums are the most significant source for animal information, and 
this influence remains high as children mature. However, as mentioned earlier, 
this finding was expected since the polls were taken at zoos and aquariums 

!  School and reading are also significant sources of information about wildlife  

!  Parents are an important source of information for 6-8 year olds, but their 
influence drops significantly as children age  

H ow Can I  H elp? 

!  Nine out of ten girls and eight out of ten boys are ÒMost InterestedÓ in learning 
ÒHow I Can HelpÓ  

!  Girls seem more aware of environmental issues and want to personally make a 
difference, with an 18% higher ÒMostÓ interested rating for ÒHow I  Can HelpÓ 

The findings from AzaÕs Poll demonstrate that children are ready and eager to 
participate in conservation activities. What they need now are meaningful and 
affirming opportunities for getting involved.  

ÒPlease email me back with 
some ideas my friends and 
I can try.Ó 

Ðfrom an email to 
info@azasweb.com 

ÒI really want to help save 
[tigers]. What can I do? Any 
ideas that a 12 year old girl 
from Pennsylvania could 
do?ÓÓ 

Ðfrom an email to 
info@azasweb.com 

ÒHi my name is Tessa and 
Im 12 years old I hope you 
get this...I would like to help 
with your program-We have 
a bad River here and it's so 
deep and it smell's like 
poopÉ Ó 

Ðfrom an email to 
info@azasweb.com 

ÒI am really interested 
About helping save Ocean 
Life. I really want to make a 
difference in the world. I 
just dont know how. I am 
ten years old and I am 
wondering if there are any 
conservation Groups for 
me. I am very Interested.Ó 

Ðfrom an email to 
info@azasweb.com 
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How Well Are We Taking Care of the Planet? (By Age) 
In answer to ÒHow well are we taking care of the planet?Ó respondents were asked to reply 
Well, Not Well, or DonÕt Know to three questions: 

!  How well are we doing overall? 

!  How well are we protecting wildlife? 

!  How well are we taking care of the oceans? 

The results show that, in all three questions, as children mature, a dramatic 
continuous increase occurs in respondentsÕ perception that the planet is not being 
well cared for.  

Believe We Are N ot Taking Good Care of the Planet 
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Transition Group 

The 13-17 age group appears to be a transition group. With this group, percentages 
on these questions start to change significantly. This age group tends to be less 
positive than the two younger groups, and start leaning more towards the views of the 
adult groups.  

Care of the Oceans 

There were some interesting but puzzling results to the question ÒHow well are we 
taking care of the oceans?Ó Although the data for all three questions follow similar trends, 
the answers to ÒHow well are we taking care of the oceans?Ó are significantly less positive 
than answers to the questions ÒHow well are we doing overall?Ó and ÒHow well are we 
protecting wildlife?Ó In addition, this question received only 11,979 responses, whereas all 
other questions in the poll received between 19,500 and 21,874.  

H igh ÒDonÕt KnowÓ Responses 

Over 20% of respondents up to the very late teens answered ÒDonÕt KnowÓ to these 
questions. 
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How Well Are We Taking Care of the Planet? (By Gender) 
ÒOverallÓ Among Boys and Girls at Different Ages 

The upward trend in respondentsÕ perception that the planet is not being well being 
cared for is similar for both boys and girls. However, girls generally reported even 
higher levels of negative responses, especially in the later teen years.  

Overall Care of the Planet 

Believe We Are N ot Taking Good Care of the Planet Ñ  By Gender 
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Do You Think We Are Doing Enough? (All Ages) 
In answer to ÒDo You Think We Are Doing Enough?Ó respondents were asked to reply 
Yes, N o, or DonÕt Know to four categories: 
!  Cleaning Up 
!  Preventing Pollution 
!  Protecting Wildlife 
!  Protecting Wild Places 

Overall, less than half of all respondents answered ÒYesÓ we are doing enough in all 
four categories. Six out of ten respondents indicated that not enough was being done 
to prevent pollution. Similarly, five out of ten felt not enough was being done to clean 
up the planet.  

Respondents were somewhat less concerned about protecting wildlife and wild places, 
with four out of ten respondents indicating that not enough was being done in these 
cases.  
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Are We Doing Enough? 
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Do You Think We Are Doing Enough? (By Age) 
For each of the four categories, about four out of ten respondents thought we are not 
doing enough to prevent pollution, clean up the environment, protect wildlife, or 
protect wild places. As respondents mature, the belief that we are not doing enough 
increases in a profound upward trend, starting between ages 6 and 8. 

Significantly, by the late teens, four out of five believe that not enough is being done 
to prevent pollution. 
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Do You Think We Are Doing Enough? (By Gender) 
Girls are somewhat more concerned that not enough is being done to prevent 
pollution, clean up the environment, protect wildlife, or protect wild places.   

Significantly, over six out of ten girls and about the same for boys agree that we are 
not doing enough to prevent pollution.  

Are We Doing Enough? Ñ  By Gender 

36
41 39

43 45
51

56
62

0

10

20

30

40

50

60

70

Protecting
Wildlife

Protecting
Wild Places

Cleaning Up Preventing
Pollution

Boys

Girls

%
Answering

"No" 13 14 15 16

11 11
14

13

% DonÕt Know

Respondent Base:  19,884 19,707 19,945 19,766

36
41 39

43 45
51

56
62

0

10

20

30

40

50

60

70

Protecting
Wildlife

Protecting
Wild Places

Cleaning Up Preventing
Pollution

Boys

Girls

%
Answering

"No" 13 14 15 16

11 11
14

13

% DonÕt Know

Respondent Base:  19,884 19,707 19,945 19,766  
Note:  All Ages including ÒUnder 6Ó and Ò18/ OverÓ 

Who Do You Think Is Taking Care of Wildlife? 
In answer to ÒWho Do You Think Is Taking Care of Wildlife?Ó respondents were asked to 
reply Yes, No, or DonÕt Know to the following nine groups: 

!  Scientists !  Internet 
!  Teachers !  Zoos & Aquariums 

!  Media !  Kids 

!  Government !  Volunteers 
!  Public Service  

Only zoos & aquariums, volunteers, and scientists are seen by respondents as 
contributing significantly to the care of wildlife. Not surprisingly given where many of 
the polls were taken, zoos and aquariums rated the highest at 91%.  

A major key finding is that children see themselves as playing a significant role in the 
care of wildlife.  

Another important finding is the belief that volunteers contribute significantly to the 
care of wildlife, more so than scientists.  
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Who Do You Think Is Taking Care of Wildlife? (By Age) 
Zoos &  Aquariums, Volunteers and Scientists 

Across all age groups, the perceived role of zoos & aquariums and volunteers remains 
consistently highÑ always above 80%. The perception that volunteers contribute 
more to the care of wildlife than scientists is also relatively consistent across all age 
groups, although the perceived role of scientists also remains consistently highÑ
always above 70%.  

Kids 

Children saw themselves as having a greater role in taking care of wildlife than public 
service, government, teachers, Internet and media. Only zoos & aquariums, 
volunteers, and scientists were seen by children as contributing more. 

Government 

The role of government exhibits a continuous slow decline, leveling out at about 45%, 
but never higher than about 50%, across all age groups. 

Media and I nternet 

Both media and the Internet have limited positive perception among only about one 
in three across all age groups. 
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Who Is Taking Care of Wildlife? Ñ  By Age 
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Who Do You Think Is Taking Care of Wildlife?  Kids Are! 
One of the most significant key findings of AzaÕs Poll is that children see themselves 
as playing a significant role in the care of wildlife.  

The belief among young people that kids play a role in taking care of wildlife is 
highest at the 6-8 age group, but drops significantly by 13 through 15. I t then rises 
slightly in the very late teens (18). However, at no time is it less than 50%, regardless 
of age.  

Perceived Role of Kids I n Taking Care of Wildlife Ñ  By Age &  Gender 
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Who Do You Think Is Taking Care of Wildlife? (By Gender) 
About six out of ten boys and girls believed kids help care for wildlife. 

Girls rate government at a somewhat lower level than boys do, and girls rate 
scientists, teachers, and volunteers at somewhat higher levels than boys do. 

Who is Taking Care of Wildlife Ñ  By Gender 
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How Do You Learn About Wildlife? (By Age) 
In answer to ÒHow do you learn about wildlife?Ó respondents were asked to reply Yes, 
N o, or DonÕt Know to six sources: 

!  TV !  Zoos & Aquariums 

!  School !  Reading 

!  Parents !  Internet 

Zoos & aquariums are the most significant source for animal information, and this 
influence remains high as children mature, even though the influence of zoos & 
aquariums dips somewhat for 13-17 year olds. School and reading are also significant 
sources of information about wildlife.  

Parents, as might be expected, are an important source of animal information for 6-8 
year olds, but this influence drops precipitously to half that level for 13-17 year olds.  

For the youngest, the Internet was the least likely source of information. However, 
the influence of the Internet rises dramatically by the late teens and eventually 
surpasses TV as a source of wildlife information.  
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H ow Learn About Wildlife Ñ  By Age 
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How Do You Learn About Wildlife? (By Gender) 
Nine out of ten boys and girls report zoos & aquariums as one of the key sources for 
information about wildlife, followed closely by reading, school and TV. 

Girls report being more influenced by parents (+3%), reading (+3%) and the Internet 
(+8%). 

H ow Learn About Wildlife Ñ  By Gender 
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What Are You Most Interested In Learning About? (By Gender) 

In answer to ÒWhat are you most interested in Learning About?Ó respondents were asked to 
reply Most, Somewhat, or Least to four statements: 

!  Learning about what is being done 

!  Learning about how I can help 

!  Learning about who is helping 
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!  Learning about what is working 

Overall, both boys and girls reported significantly high levels of interest (ÒMostÓ and 
ÒSomewhatÓ) in all four statements. Both boys and girls want to help and want to 
know more about what is being done, what is working, and, to a slightly lesser degree, 
who is helping.  

On average, over nine out of ten children are interested (ÒMostÓ and ÒSomewhatÓ) to 
know ÒHow I  Can Help.Ó 

 

Girls are significantly more interested than boys in personally wanting to help. 
Specifically, girls report an 18% higher ÒMostÓ interested rating for ÒHow I Can 
Help.Ó 

What Most Interested In Learning About Ñ  By Gender 
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What Are You Most Interested In Learning About? (ÒHow I Can HelpÓ 
By Age and Gender) 
Almost seven out of ten girls and five out of ten boys want to know ÒHow I can 
help.Ó Girls at each age maintain significantly higher levels of personal interest in 
helping. 

The highest levels of interest in ÒHow I  can helpÓ are at the age extremes of 6-10 and 
17-18.  

A key concern is that, among boys 13-17 years old, the level of personal interest drops 
precipitously to only 40%, whereas girls have a full 50% higher level of maintained 
interest at this age.  

These results suggest there are two key periods when children are most ready for 
environmental action: before the early teen period and then again in the late teens.  

H ow Can I  H elp Ñ  By Age &  Gender 
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CONCLUSION 

Children Want to Help 
The findings from AzaÕs Poll demonstrate that children are concerned about the 
health of their planet, and, more important, they are eager to help save it. In a time of 
global anxiety over economic retrenchment, terrorism and war, this desire to make a 
difference is a powerful message of hope. I t is an appeal to adult institutions to 
nurture and affirm this hopeÑ not ignore or dismiss it. 

In a surprising statement of self-empowerment, poll results show that children believe 
they themselves are helping to save the planet, after zoos and aquariums, volunteers and 
scientists, and before the government, public service, teachers, or people in the media 
or on the Internet. 

Not surprisingly given the location where many of the polls were taken, zoos and 
aquariums scored high among all ages and sexes in playing a significant role in caring 
for the planet and educating the public about issues facing the planet. Nevertheless, 
this broad regard suggests a still greater potential for zoos and aquariums in the 
creation and promotion of new programs that provide meaningful opportunities for 
children and volunteers.  

The results of the poll suggest that the critical time for children to bond with nature 
and transform their interest into active involvement lies in the pre-teen years. If they 
have opportunities to participate in conservation efforts before their interest plateaus 
in the early teen years, they will be ready to help again in two to four years. This aligns 
well with recent academic research by Kellert, et al. 

The findings from AzaÕs Poll demonstrate that children are ready and eager to 
participate in conservation activities. What they need now are meaningful and 
affirming opportunities for getting involved.  

RECOMMENDATIONS 

Provide Opportunities for Involvement 
AzaÕs Poll for the Planet demonstrates that children want to make a difference. To do 
so, they need engaging, educationally-sound programs that match the needs, concerns 
and values of each age period. 

Both data from AzaÕs Poll and recent academic research (Kellert et al.) on children 
and nature suggest there are two key periods for connecting with nature: early on 
between ages 6 and 10 and again in the late teens. 

Researchers at the ChildrenÕs Television Workshop, now called the Sesame 
Workshop, have found that if children are not interested in science and math before 
age 12, there is a strong possibility that they will never be. They also found that 
children who do not get involved with something bigger than themselves before age 
12 are less likely to vote and become active citizens. 

Thus, establishing a bond with nature early in life could help prepare them for 
involvement in conservation activities later in the late teen period, after they transition 
through some of the most challenging adolescent years.  
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Equally critical is establishing a connection, or ideally reconnection, with nature in the 
later teen years when an increase in scientif ic knowledge and abstract, conceptual and 
ethical reasoning allows for more informed involvement in conservation (Kellert). 

These two key age periods represent ideal opportunities for involving children in 
conservationÑ but only if leaders step forward to create those opportunities for 
involvement.  

The next task is clear: to define those programs and to gain the commitment of 
leaders to support their creation and implementation. 

CONTINUING THE DIALOGUE 

Who Will Lead? 
The main purpose of this report is to present what children think, feel and hope for 
their planet to spark an ongoing dialogue between these children and decision makers. 
From today, April 22, 2003, through September 1, 2003, ideas will be solicited from 
leaders in both the public and private sectors.  

The data from AzaÕs Poll clearly suggest that the children believe that not enough is 
being done to save the planet, that they believe in the power of volunteerism, andÑ
most importantÑ that they believe children can make a real difference. 

The hope of these children is palpable, but fragile. Their interest could easily turn to 
apathy if engaging their involvement doesnÕt become major a priority or if the 
opportunities for involvement prove unsatisfying. A clear plan that addresses their 
hopes and needs is urgently needed.  

If we are to provide generations to come with the knowledge and skill necessary to be 
effective stewards of the planet, we need to combine the talents of multiple disciplines 
from all sectors, including technical, educational and corporate leadership.  

The respondents across all ages want to know: Who is helping? What is being done? What 
is working? What can I do? They ask for guidance, for opportunitiesÑ for leadership. 

Who will answer these children?  Who will lead? 

These children have taken the first step by initiating a dialogue. 

How will you respond? 

 

ÒLeadership means getting 
people to think, believe, 
see, and do what they might 
not have without you. It 
means possessing the 
vision to set the right goal 
and the decisiveness to 
pursue it single-mindedly.Ó 

Ð former Senator Bill Bradley, 
Values Of The Game 
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AzaÕs Poll for the Planet Emails 
After spending 20 to 30 minutes taking the poll (the average length of time most people 
stay at one Web site is less than five minutes), many respondents sent personal messages. 
Since the poll went online in June 2001, AzasWeb.com has received hundreds of emails 
from respondents. These emails provide anecdotal evidence in support of the key findings 
of AzaÕs Poll and other research on children and the environment.  

In the following examples, all identifying information has been deleted from the emails, in 
compliance with the ChildrenÕs Online Privacy Protection Act. In addition, some emails 
have been edited for brevity, and these are so noted. However, no edits were made to 
correct grammar, spelling or mechanics.  

Many sent messages of appreciation for the opportunity to voice their opinions and to 
express their love for the natural world: 

- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]   
To:  i nf o@azasweb. com  
Dat e:  Monday,  June 03,  2002 8: 32 PM 
Subj ect :  Thanks f or  car i ng so much 
 
I  mi ght  be onl y  be 15 year s ol d,  but  I  l ove ani mal s ,  and car e 
f or  t hem ver y much.  One day I  wi l l  be on Ani mal  Pl anet  f i l mi ng 
l i ons i n t he Ngor ogor o cr at er .  But  anyways,  I  j us t  l ove peopl e 
l i ke you who car e so much.  I  am sur e t he ani mal s  ar e t o.  

 
- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]   
To:  i nf o@azasweb. com  
Dat e:  Sat ur day,  June 22,  2002 4: 30 PM 
Subj ect :  ani mal s /  nat ur e 
 
hey i ' m Chel sea [ i dent i f y i ng i nf or mat i on del et ed]  l ot s  of  my 
f r i ends cal l  me Nat uer  Gi r l ,  as you can t el l  I  am r at her  
obsesed wi t h ani mal s  I  spend most  of  my t i me wi t h t hem i n t he 
woods and cr eek behi nd my house,  I  have many pet s  t o,  I  br eed 
doves !  I  l ove t o save ani mal s !  I  r eal y  l ove what  you ar e 
doi ng! ! !  I ' m al ways l ok i ng f or  some way I  can hel p ani mal s ,  
anyways,  I  want ed t o shar e t hi s  song I  wr ot e,  i t  wor ks r eal y  
wel l  as a poem t o! ! ! . . . . . . . . . . . . . . .  [ Not e:  t he r est  of  t hi s  
message was del et ed f or  br ev i t y ]  
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Some email messages, however, show an increasing concern for the state of the planet. 
This seems especially true for those around 13, although many did not identify their ages. 

 
- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]   
To:  i nf o@azasweb. com 
Dat e:  Sat ur day,  June 22,  2002 5: 18 PM 
Subj ect :  about  your  pol l  
 
Dear  AZA,  
Hel l o  my name i s  Chr i s t i na.  I  am a t hi r t een year  ol d gi r l  and 
I  l i ve i n t he USA.  When I  t ook your  pol l  I  sadl y  answer ed ' no'  
t o many of  t he quest i ons ask i ng whet her  t he peopl e of  t he wor l d 
wer e t ak i ng car e of  t he env i r onment .  Many peopl e ar e not  
educat ed when i t  comes t o t ak i ng car e of  t he env i r onment ,  and 
I ' m guess i ng t hat  many of  t he k i ds t hat  t ook your  pol l  t hought  
t hat  t he env i r onment  i s  doi ng j ust  f i ne.   The wor l d i s  i n a 
gr eat  deal  of  need.  Many peopl e know about  t he war  i n t he 
Mi ddl e East  and t he ot her  war s t hat  have t aken pl ace i n t he 
past  cent ur y  and cent ur i es bef or e t hat .   But  many do not  know 
of  t he war  t hat  has been goi ng on s i nce t he begi nni ng of  t i me.   
Thi s  war  i s  t he war  of  pol l ut i on.  The war  of  i gnor ance,  and t he 
war  of  wast e.  The human r ace has s l aught er ed and t or t ur ed t he 
cr eat ur es,  t he l ands,  and t he wat er s of  t he wor l d.   We don' t  
see i t  as a massacr e,  but  t hat  i s  exact l y  what  i t  i s .  [Note: the 
rest of this message was deleted for brevity] 

 
- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]  
To:  i nf o@azasweb. com  
Dat e:  Wednesday,  Mar ch 13,  2002 5: 57 PM 
Subj ect :  Save t he Ti ger s!  
 
Hel l o,  
 
My name i s  Kat i e Jo [ i dent i f y i ng i nf or mat i on del et ed]  and i ' m 
onl y  i n 6t h gr ade but  I  !  Ti ger s.  I  t hi nk t hat  t hey ar e one of  
god' s  gr eat est  cr eat i on.  I  have al ways l oved t hem but  I  di dn' t  
know t hat  t hey wer e down i n number  unt i l  a l i t t l e whi l e ago.  I  
woul d hat e t o see t hem al l  di e out  and I  r eal l y  want  t o hel p 
save t hem.  What  can I  do? Any I deas t hat  a 12 year  ol d gi r l  
f r om Pennsyl vani a coul d do t o hel p save a bueat i f ul  cr eat ur es 
l i ke t i ger s? I t  woul d be awf ul  t o see t hem al l  di e out .  I  
coul dn' t  t hi nk of  a wor l d wi t h out  t hem.  They ar e so s t r ong and 
gr acef ul .  I  t hi nk t he wor l d needs t o know about  t hem.  Ther e has 
t o be a way t o get  t he wor l d t o know how i mpor t ant  i t  i s  t o act  
now t o save t hese ani mal s .  I  t hi nk i f  we ( human Ki nd)  act  now 
we can save t he t i ger s,  but  i f  we have act  a l i t t l e l at er  i f  
mi ght  be t o l at e.  Each day  
We wast e t hi nk i ng about  how we can save t hem but  don' t  r eal l y !  
do i t  we ar e l et t i ng mor e t i ger s j ust  di e.   That ' s  not  r i ght .  
So pl ease e- mai l  me back wi t h some i deas My f r i ends and I  can 
t r y .  
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- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]  
To:  skye@azasweb. com 
Dat e:  Wednesday,  June 26,  2002 4: 44 PM 
Subj ect :  ( no subj ect )  
 
Dear  Skye,  
I  t hi nk ar e wor l d i s  a gr eat  pl ace but  we need t o hel p i t .  My 
home t own i s  hav i ng a dr ought  and we ar e hav i ng wat er  
t r oubl e. I  t hi nk we ar e not  get t i ng any r ai n because of  gl obe 
war mi ng.  I  t hi nk we t he peopl e and wi t h t he hel p of  t he 
gover ment  we shoul d get  ar e act s  t oget her  and s t ar t  hel pi ng 
i ndanger  speci es and ani mal s  bei ng t or mant ed.  Ther e ar e al ot  
of  peopl e i n t hi s  wor l d t hat  hel p al ot  but  t her e ar e some 
peopl e t hat  j ust  don` t  car e.  When I  gr ow up I ` m t hi nk i ng of  
bei ng a sc i ent i s t  or  a mar ani e bi ol ogi s t ,  I  woul d l i ke t o hel p 
whal es dol phens and because I  j ust  l ove t he wat er .  Thank you 
f or  your  t i me and apr ecat i on.  

 
- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]   
To:  i nf o@azasweb. com  
Dat e:  Sat ur day,  June 22,  2002 3: 48 PM 
Subj ect :  what  I  t hi nk i s  good 
 
Dear  r eader  I  t hi nk what  you ar e doi ng i s  wonder f ul  I  am ver y 
concer ened about  t he env i r onment  and i t  i s  ni ce t o f i nd an 
or gani zat i on t hat  al l ows k i ds vei ws t o be hear d I  was t he 
11, 847 per son t o t ake t he skye and Aza pol l  and your  Quest i on 
about  whet her  t he gover nment  hel ps i s  a good quest i on I  don' t  
t hi nk t he gover nment  hel ps at  al l  sur e t hey suppl y  t he money 
but  do t hey get  out  t her e and r eal l y  hel p i f  I  had one wi sh i t  
woul d be t o see t he pr es i dent s  of  each count r y  get  t oget her  
and c l ean up one s i de of  a hi ghway t hat  woul d be wonder f ul  and 
I  know t hi s  i s  a bi g quest i on but  do you t hi nk you make i t  
happen of  cour se i t  woul dn' t  have t o be al l  t he pr es i dent s  but  
f or  t he peopl e t o see j ust  a f ew i mpor t ant  f i gur es f r om t he 
gover nment  woul d r est or e f ai t h i n t hem t hat  t hey do hel p and 
t hat  i s  why I  am ask i ng you t o f uf i l l  my dr eam not  f or  f ame 
but  f or  t he peopl e t o r est or e t hi er  f ai t h and t o get  t hem mor e 
ent hus i ast i c  t o hel p t he env i r enment   

 
- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]   
To:  i nf o@azasweb. com  
Dat e:  Thur sday,  June 20,  2002 8: 34 AM 
Subj ect :  To hel p t he . . . . . .  
 
Hi  my name i s  Tessa and I m 12 year s ol d I  hope you get  
t hi s . . . I  woul d l i ke t o hel p wi t h your  pr ogr am- We have a bad 
Ri ver  her e and i t ' s  so deep and   i t  smel l ' s  l i ke poop- [ I t  i s -
I  meen t hr er s  poop i n i t ]   and l i v i ng a r oad away f r om i t  cant  
be as bad as l i vei ng i n i t .  Pl ease gi ve me some i deas of  how 
t o hel p make i t  bet t er  f or  t hi sRi ver  t he smal l  t own of  Bel pr e 
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Oh wi l l  be happy and so wi l l  t he f i sh : ]  
 

- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]   
To:  i nf o@azasweb. com  
Dat e:  Tuesday,  June 25,  2002 8: 30 PM 
Subj ect :  wor l d 
 
Hi !  I  t hi nk t hat  we shoul dn' t  pol l ut e so much i  have.  2 
r abbi t s  and 2 dogs as you shoul d know i f  you get  somet hi ng i n 
t hei r  pen t hey don' t  want  t o go i n.  
 
Has your  r oom ever  been di r t y ,  mi ne has,  but  have you asked 
your sel f  what  has happened i n t hi s  r oom! ?  wel l ,  t hat ' s  what  
woul d event ual  happen.  so pl ease DON' T POLLUTE! !  

 
- - - - - Or i gi nal  Message- - - - -  
Fr om:  [ i dent i f y i ng i nf or mat i on del et ed]   
To:  i nf o@azasweb. com  
Dat e:  Sat ur day,  Mar ch 02,  2002 4: 31 PM 
Subj ect :  Savi ng Ocean Li f e 
 
Dear  AZA,   
 
I  am r eal l y  i nt er est ed About  hel pi ng save Ocean Li f e.  I  r eal l y  
want  t o make a di f f er ence i n t he wor l d.  I  j us t  dont  know how.  
I  am t en year s ol d and I  am wonder i ng i f  t her e ar e any 
conser vat i on Gr oups f or  me.  I  am ver y I nt er est ed.  Pl ease get  
back t o me on t hi s  subj ect .  Thanks!  
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