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@ithough there have been
great strides in and some
notable successes in
Species conservation, we
believe we still losing
habitats and species faster
than we@ saving them.O

PDr. Bruce Carr, Director
of Conservation Education,
AZA

QOhe one process that is now
going on that will take
millions of years to correct is
the loss of genetic and
species diversity by the
destruction of natural
habitats. This is the folly our
descendants are least likely
to forgive us.O

DBEdward O. Wilson, Biophilia

EXECUTIVE SUMMARY

Today, Earth Day, April 22, 2003, marks the release of the results of AzaBPoll for
the Planet, which was conducted by the American Zoo and Aquarium Association
(AZA) to learn what children think about their planet.

And children responded.

To date, nearly 60,000 respondents have taken AzaBPoll for the Planet. The results
revea adegp need for an internationa leader in conservation and conservetion
educetion.

Results show that:

I Children are keenly aware of the environmentd problems facing our planet
I Children believe volunteerism can savethe planet
I Children believe that they theredves are a potent force for saving the planet

I Children want information and opportunitiesfor action. They want to know
whét they can do to help. They aso want to know: Whoishdping? What isbang
dne? What iswarking?

These children are asking for information, direction, leadershipN and the opportunity
to make adifference.

The poll isnot ascientific research study. It is, however, the powerful first step in a
dialogue with children, the future caretakers of the planet.

Conclusion: Children Want to Help

Thefindings of AzaBPoll for the Planet demonstrate that, while children are
concerned about the hedth of our planet, they are eager to help saveit. A powerful
saement of self-empowerment, children believe they tharedves are helping to save the
plangt, after zoos and aquariums, volunteers and scientists, and before the
government, public service, teachers, or people in the media or on the I nternet.

Zoos and aguariums scored high among al ages and sexesin playing asignificant role
in caring for the planet and educating the public about issues facing the planet.
Although thisresult is not surprising given the location where many of the pollswere
taken, this broad regard suggests a<till greater potentia for zoos and aquariumsin the
creation and promotion of new programsthat provide meaningful opportunitiesfor
children and volunteers.

April 22, 2003

Proprietary Media, Inc.



AZA White Paper: Children Speak Out

Recommendations: Provide Opportunities for Involvement

Analysis of the poll suggests that the critica time for children to bond with nature and
transform their interest into active involvement liesin the pre-teen years. If they have
opportunities to participate in conservation efforts before their interest plateausin the
early teen years, they will be ready to help again in two to four years.

What they need now are meaningful and afirming opportunities for getting involved.

Continuing the Dialogue: Who Will Lead?

Themain purpose of this report isto facilitate an ongoing dialogue anong children,
scientists, educaors, and leaders from the public and private sector on how best to
provide children with the knowledge, leadership and meaningful opportunities for
action that they want and need to become effective stewards of the planet.

We promised the children wewould honor their voices by sharing their responsesto
the poll with leadersin al fields and by challenging those leadersto answe their
concerns.

AZ A asked; kids answered; will leadersrespond?

April 22, 2003
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@n actively engaged public
now has more power to
shape events than at any
other time in history.O

bBforme Presidential Candidate
and Senator Bill Bradley
The Journey From Here

INTRODUCTION

In times of fear and uncertainty, issues concerning children and the environment
often take aback seat to politics, the economy and public sefety. Yet it@ during these
timesthat issuesinvolving our planet are mogt critical. Children represent the future
and our hope for abetter world. A life-sustaining planet should be their birthright and
our legecy.

While we often act on behalf of children, werarely seek their opinions or ask for their
involvement. This oversight hampers our ability to effect positive changefor the
environment.

AzdsPoall for the Planet was conducted because the American Zoo and Aquarium
Association (AZA), the nation®@leading caretakers of wild animals, wanted to know
what children think about the state of the naturd world in the hopes of involving this
pivota generation in their mission to save the planet.

Founded in 1924, AZ A represents 208 accredited zoos and aguariumsin North
Americaand sets professiona sandardsfor animd care, conservation, education and
scientific research. More than 130 million people visited these AZ A accredited zoos
and aguariums every year, more people than atend all major sporting events
combined.

AzdsPoll was developed, ddlivered and andyzed by a consortium of writers,
researchers, behaviorists and programmers, led by Proprietary Media, acommercia
agency. Thisreport presents the results, findings and conclusions of that poll.

Cdled Aza@Poll &fter acharacter designed by Kermit Love, the crestor of Big Bird
and other Sesame Street characters, the poll introduces the imaginary creature Aza
and his human friend Skye, who together teach children about wildlife and the
environment on behdf of AZA.

In an effort to start aglobal dialogue with children, AzasPoll for the Planet was
launched by spokesman, former Senator Bill Bradley, in the summer of 2001. Known
for both his environmental record in the U.S. Senate and for his passionate advocecy
for agloba civil society, Bradley believes that Gin actively engaged public now has
more power to shape eventsthan a any other timein history.O
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@hildren are dynamic and
powerful forces for
environmental protection.
They show a natural interest
in nature and are often
passionate about the
preservation of their planet.O

PUNICEF and WHO, Children
in the New Millennium

Qhe biophilia

notionE powerfully asserts
that much of the human
search for a coherent and
fulfilling existence is
intimately dependent upon
our relationship with nature.O

PStephen R Kellert,

Biophilia Hypothesis
QOhere are a lot of
organizations that speak
out about the environment,
but | believe AZA has the
potential to be the most
trusted voice on nature and
the environment. Zoos and
aguariums are already so
much a part of every
American family, with over
133 million people visiting
an accredited zoo or
aguarium each year, they
touch so many lives. Now
there® a real opportunity
for AZA collectively to take
that next step as leaders to
become an even greater
resource for information,
guidance and direction.O

bforme Senator Bill Bradley

BACKGROUND

Why Children? Why Now?

A zalBPoll supportsthe theoretica and empirica research done on children and the
environment, most of which, surprisingly, has only been conducted in the last 20
years (Kédlert). This academic research provides evidence for what many people
intuitively know: children need to fed a connection with naure.

An important inspiration for Aza@Poll for the Planet was the concept of bigohilia,
developed by noted Harvard ecologist and Pulitzer Prize-winning author of The
Divasty d Lifeand TheFutured LifeEdward O. Wilson. Smply put, biophiliais our
innate need to connect with nature. In 1984 Wilson published abook by that name, in
which he cdlsfor the development of aconservation ethic.

The concept of biophiliaisfurther defined by the work of Sephen R. Kéellert,
professor a the Yae University School of Forestry and Environmental Sudies. In
Bigphilia Hypathess co-authored with Wilson, K dlert writes, Orhe biophilia notionE
powerfully asserts tha much of the human search for acoherent and fulfilling
existence is intimately dependent upon our relaionship with nature.O

Recent scholarship by Kellert and others has begun to define this relaionship with
nature and how it developsthroughout childhood. Initid research strongly suggested
that experiences with nature are integral to proper cognitive, emotional and affective
human development. Different relationships with nature emerge a varying ages or
stages. This report considers and reflects on those relationships and stages.

The belief that children are apowerful force for conservation is supported by the
work of other internationa organizations, such asthe United Nation® Environmenta
Programme and Children® Fund (UNICEF) and the World Hedth Organization
(WHO). According to areport presented a the UN® Specia Sesson on Children
held in New York, Ghildren are dynamic and powerful forcesfor environmental
protection. They show anaturd interest in nature and are often passionate about the
preservation of their planet.O

Why AZA?

AZA accredited zoos and aquariums are recognized asided placesfor children and
families to learn aout wildlife and the environment. Because of their commitment to
conservetion education in living classrooms, zoos and aguariums teach more than
12.5 million people each year, taking important wildlife and conservation storiesto
them. Additionaly, more than 9.5 million students visit and enjoy onsite education
programs a zoos and aguariums each year.

AZ A members support agrowing number of cooperative wildlife research and
conservetion efforts, both regiondly and internationally. In 2000 - 2001, AZA
members participated in over 2,230 conservation projects (1,390 in Stu, 610 & stu,
230 combined) in 94 countries. They also published over 1,450 books, book chapters,
journa articles, conference proceedings papers, posters and theses or dissertations on
wildlife management and biology.

AZ A ingtitutions have helped save several endangered species from extinctionN
including red wolves, peregrine falcons, bad eagles, California condors and black-
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footed ferrets, to namejust afewN but much more needs to be done to save species
and the natura systems upon which dl life depends. According to Dr. Bruce Carr,
Director of Conservation Education at AZA, Gdthough there have been great strides
in and some notable successes in species conservation, we believe wefe still losing
habitats and species faster than wefe saving them.O

The strength and potentid of AZA hasonly just begun to be understood. Its
scholarship, expertise in animal care, public trust, and centrist position, make AZA
singulerly qualified to bring the divergent energies of people on different Sdes of the
conservetion issuetogether as adynamic force.

April 22, 2003
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Othink the world is a great
place but we need to help
itO

Bfroman emal to

info@azasweh.com

(®am a thirteen year old girl
and | live in the USA. When
| took your poll | sadly
answered 'no' to many of
the questions asking
whether the people of the
world were taking care of
the environment...the world
is in a great deal of need.O

Bfroman emal to

info@azasweh.com

@il | think that we shouldn't
pollute so muchE O

Bfroman emal to

info@azasweh.com

@don't think the
government helps at all
sure they supply the money
but do they get out there
and really help if | had one
wish it would be to see the

Aza@ POLL FOR THE PLANET

Methodology

The primary target for Aza@Poll was children ages 6-12. The creative team, headed
by Proprietary Media, included aleading children®behaviorist and an award-winning
multimedia design firm. Aza@Poll was conducted online a AzasVeb.com and on-
Ste a 83 zoos and aguariums across North America

AzaBPoll contains nine multi-part questions. After answering four basic demographic
questions (age, gender, locetion and family structure), respondents are asked the
following questions, to which they answer yes, no, or don®know (or, in some
quegtions, well, not wel, or don®know; or most, somewhat or least) for aligt of items
that follow each question:

I Howvwdl arewetekingared thepang? (Overal, Protecting Wildlife, Taking Care
of Oceans)

I Howdoyau lernthingsabaut wildife? (At Zoos & Aquariums, On The Internet,
From Parents, At School, By Reading, By Watching TV)

I Whodoyauthink ishdpingtakecared wildife? (Zoos & Aquariums, Internet Folks,
Government, Public Service, Scientists, Teachers, Media, Volunteers, Kids)

| Doy think weBeddngenauch d thefdloning? (Cleaning Up, Preventing Pollution,
Protecting Wildlife, Protecting Wild Places)

I Whet areyou ot interesterlin learning about? (What® Being D one, How | Can Help,
Who IsHelping, What | s Working)

The andysis focused on the following age groups, dlowing usto correlae our results
with existing research on children and nature in these age groups.

I 6-8yeas
I 912vyeas
I 13-17 years

However, it did not preclude younger or older respondents, and these are included for
reference.

It should be noted that the respondent base for the poll is essentidly a self-selected
sample (online and on-site a zoos aguariums). Therefore, from aresearch
perspective, the atitudes and opinions of the respondents may or may not exactly

presidents of each country .

get together and dean up reflect agenerd populatli)n sample.

one side of a highway that However, dthough A za@Poll is not arandomized, scientific research study, the

would be wonderful® number of respondents provides significant datato support research on children and

_ nature and contribute to the discussion.
Hroman emadl to
info@azasweb.com In totd, nearly 60,000 respondents completed the poll with 12,374 completed online
a AzasWeb.com and 45,000 completed on-site at AZ A zoos and aquariums (in
hard copy). The analysisthat follows encompasses over 21,900 respondents with
goproximately an equa amount coming from online and paper-based surveys (actud
numbersfor each question vary depending on the number of non-responses).
April 22, 2003 Proprietary Media, Inc.
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I While the prime audience for Aza@Poll was children 6-12, approximately 15.7%
(3,442) of tota respondents were adults 18-45.

I Girls greatly outnumbered boys among the respondents (61% to 39%) and

significant gender differencesin responses are gpparent for anumber of
quegtions.

April 22, 2003 Proprietary Media, Inc.
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®lease email me back with
some ideas my friends and
| cantry.O

Hroman emadl to
info@azasweb.com
Oreally want to help save
[tigers]. What can | do? Any
ideas that a 12 year old girl
from Pennsylvania could
do?©@
Hroman emadl to
info@azasweb.com

®f my name is Tessa and
Im 12 years old | hope you
get this...I would like to help
with your program-We have
abad River here and it's so
deep and it smell's like
poopE O

Hroman emadl to

info@azasweh.com

Qam really interested
About helping save Ocean
Life. | really want to make a
difference in the world. |
just dont know how. | am
tenyearsold and | am
wondering if there are any
conservation Groups for
me. | am very Interested.O

Bfroman emal to

info@azasweh.com

KEY FINDINGS
Summary of Key Findings

The summary of findingsfrom Aza@Poll detailed below demonstrate that children
are both concerned about the condition of their planet and eager to help saveit.
Emails sent by respondents after completing the poll provide additiona anecdotd
evidence. Please see the Key Findings section for adetailed andysis of the data, and
AzaBPoll for the Planet Emailsin the Appendix.

H ow Well Are We Taking Care of the Planet?

I Sixty percent of respondentsfelt tha not enough was being done to prevent
pollution

I Almog haf (49%) felt that not enough was being doneto clean up the
environment

Who® Taking Care of Wildlife?

Children are dso very clear who they think isN and who they think is notN working
to save the planet:

I Volunteers ranked second only to zoos and aguariums in caring for wildlife,
which isnot surprising given where the polls were taken

I Children believe that they are helping to save wildlife, after zoos and aquariums,
volunteers and scientists, but before the government, public service, teachers,
mediaor the I nternet

I Roughly half of children say neither the government nor public service entities
are doing enough to carefor wildlife

I Seven out of ten children say neither people in the media nor on the Internet are
helping to care for wildlife

How Do You Learn About Wildlife?

I Zoos & aguariums are the mogt significant source for anima information, and
thisinfluence remains high as children mature. However, as mentioned earlier,
thisfinding was expected since the polls were taken a zoos and aguariums

I School and reading are also significant sources of information about wildlife

I Parentsare an important source of information for 6-8 year olds, but their
influence drops significantly as children age

How Can | Help?

I Nineout of ten girlsand eight out of ten boys are Most InterestedOin learning
(How | Can HelpO

I Girls seem more aware of environmental issues and want to personaly make a
difference, with an 18% higher MostOinterested rating for GHow | Can HelpO

The findings from Aza@Poll demonstrate that children are ready and eager to
participate in conservation activities. What they need now are meaningful and
afirming opportunities for getting involved.

April 22, 2003
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KEY FINDINGS

How Well Are We Taking Care of the Planet? (By Age

In answer to CHowwal aevetaking@ared theplang?Orespondents were asked to reply
Well, Not Well, or Don®Know to three quegtions:

I Howwdl arevweddngosdl|?
I Howvwdl arevepraeatingwildife?
I Howwdl arewetaking@red theomans?

The results show that, in all three questions, as children mature, adramatic
continuous increase occurs in respondentsCperception tha the planet isnat being
well cared for.

Believe We Are Nat Taking Good Care of the Planet

% 40
Agreeing
"Not Well* 30+

70+ 64 m Under 6
o 6-8

60 o 912

m 13-17

m18

@ Over 18

50 1

Overall Care Protecting Wildlife Taking Care of Oceans
%.DonOt Know: 22 24232313 13 20 1919 1916 13 2524 24 2416 17
Respondent Base: 19,205 21,437 11,549

Transition Group

The 13-17 age group appearsto be atrangtion group. With this group, percentages
on these questions gtart to change significantly. This age group tendsto beless
positive than the two younger groups, and sart leaning more towards the views of the
adult groups.

Care of the Oceans

There were some interesting but puzzling results to the question OHovwel arewe
taking @red theamans?OAlthough the datafor all three questions follow similar trends,
the answersto (Havwdl arewetakingared thecsansare significantly less positive
than answersto the questions (Howvwdl arewedangodland (Hovwdl areve
pratetingwildife?OIn addition, this question received only 11,979 responses, whereas dl
other questionsin the poll received between 19,500 and 21,874.

High (D on®KnowOResponses

Over 20% of respondents up to the very late teens answered (D on®K nowOto these
guestions.

April 22, 2003
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KEY FINDINGS

How Well Are We Taking Care of the Planet? (By Gender
GDverallOAmong Boys and Girls at Different Ages

The upward trend in respondentsCperception that the planet is not being well being
cared for isamilar for both boys and girls. However, girls generdly reported even
higher levels of negative responses, expecidly in the later teen years.

Overall Care of the Planet

Believe We Are Nat Taking Good Care of the Planet N By Gender

70 A

60 66

60 60

% 50 A
Agreeing 40
"Not Well" 30
30 A

Females

—— Males
20 1 2

19

10

Under 6 6to8 9to 12 13to 17 18 Over 18

% ODonOt KnowO Age
- Female 23 25 23 22 11 12
- Male 21 24 24 25 18 16

Respondent Base: 19,205

Do You Think We Are Doing Enough? (All Ages)

In answer to Do Yau Think WeA reDdng E nougOrespondents were asked to reply
Yes, No, or Don®Know to four categories:

I CleningUp

I PremtingPdlution

I PraetingWildife

I PraetingWild Plaes

Overal, lessthan half of al respondents answered OresOwe are doing enough in all
four categories. Sx out of ten repondentsindicated that not enough was being done
to prevent pollution. Smilarly, five out of ten felt not enough was being done to clean
up the planet.

Respondents were somewhat less concerned about protecting wildlife and wild places,
with four out of ten respondentsindicating that not enough was being done in these
Cases.,

April 22, 2003 Proprietary Media, Inc.
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KEY FINDINGS

Are We Doing Enough?

60

O Yes
M No
O Don't Know

50 A
40 -
% 30

Response
20 A

Protecting Protecting Cleaning Up Preventing
Wildlife Wild Places Pollution
Respondent Base: 19,884 19,707 19,945 19,766

Note: All Agesinduding QJnder 60and A8/ OverO

Do You Think We Are Doing Enough? (By Age)

For each of thefour categories, aout four out of ten respondentsthought we are not
doing enough to prevent pollution, clean up the environment, protect wildlife, or
protect wild places. As respondents mature, the belief that we are not doing enough
increasesin aprofound upward trend, starting between ages 6 and 8.

Sgnificantly, by the late teens, four out of five believe that na enough is being done
to prevent pollution.

Are We Doing Enough?N By Age

90 -
80 -
70 A
% 60 -
Agreeing
"NOV' 50 i
40 -
30 1
20 T Ll T T T T
Under 6 6to8 9to 12 13 to 17 18 Over 18
Age
—&— Protecting Wildlife (Base: 19,884) Protecting Wild Places (Base: 19,707),
—o— Cleaning Up  (Base: 19,945) —&— Preventing Pollution (Base: 19,766)

Note: % DonOt Know range from 11% to 15% for Protecting Wildlife6 to 18% for Protecting Wild Places; 8% to 12% for
Cleaning Up; 7% to 16% for Preventing Pollution

April 22, 2003
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KEY FINDINGS

Do You Think We Are Doing Enough? (By Gender

Girls are somewhat more concerned that not enough is being done to prevent
pollution, clean up the environment, protect wildlife, or protect wild places.

Sgnificantly, over six out of ten girls and about the same for boys agree that weare
not doing enough to prevent pollution.

Are We Doing Enough? N By Gender

70
60
50+

% 40
Answering
"No"

% DonOt Know
30
20+
10+

0_
Protecting Protecting Cleaning Up Preventing
Wwildlife Wild Places Pollution

Respondent Base: 19,884 19,707 19,945 19,766

Note: All Agesinduding QJnder 60and A8/ OverO

Who Do You Think Is Taking Care of Wildlife?

In answer to QVho Do Yau Think IsTaking Cared WildifefOrespondents were asked to
reply Yes, No, or Don®Know to the following nine groups:

I Sdentigts I Internet

I Teachers I Zoos& Aquariums
I Media I Kids

I Government I Volunteers

I Public Service

Only zoos & aguariums, volunteers, and scientists are seen by respondents as
contributing significantly to the care of wildlife. Not surprisingly given where many of
the polls were taken, zoos and aquariums rated the highest at 91%.

A mgjor key finding isthat children see themselves as playing asgnificant rolein the
care of wildlife.

Another important finding is the belief that volunteers contribute significantly to the
care of wildlife, more so than scientists.

April 22, 2003 Proprietary Media, Inc. 14
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KEY FINDINGS

Who is Taking Care of Wildlife?

Respondent
Base:
I N 1 | Zo0s & Aquims 17,719
| |85 @ Volunteers 19,473
74 m Scientists 19,122
p9 mKids 18,069
I | 56 O Public Service 16,703
51 m Government 17,959
45 B Teachers 18,338
|27 @ Media 17,611
|26 O Internet Folks 17,252
0 20 40 60 80 100
% Agreeing

Who Do You Think Is Taking Care of Wildlife? (By Age)

Z00s & Aquariums, Volunteers and Scientists

Across dl age groups, the perceived role of zoos & aguariums and volunteers remans
consistently highN always above 80%. The perception that volunteers contribute
more to the care of wildlife than scientistsis also relaively consistent across al age
groups, dthough the perceived role of scientists dso remains consistently highN
dways above 70%.

Kids

Children saw themselves as having a greater role in taking care of wildlife than public
service, government, teachers, Internet and media Only zoos & aguariums,
volunteers, and scientists were seen by children as contributing more.

Government

Therole of government exhibits a continuous dow decline, leveling out a about 45%,
but never higher than aout 50%, across dl age groups.

Media and I nternet

Both mediaand the Internet have limited positive perception among only about one
in three across dl age groups.

April 22, 2003

Proprietary Media, Inc. 15




AZA White Paper: Children Speak Out

KEY FINDINGS

Who Is Taking Care of Wildlife?N By Age

100 -

¢
4
4

90 A

%
Agreeing 60 A

50 A

40

] ‘\’—_—‘/‘/‘/‘
70 1

Under 6 6t08 9to 12 13to 17
Age

—
2] \x\/
20 . . : : .

—@— Zoos/Aquariums
—— Volunteers
—&@—Scientists
Kids
—m— Teachers
—+—Public Service
—A— Government
Media

—¥—Internet Folks

Who Do You Think Is Taking Care of Wildlife? Kids Are!

One of the most significant key findings of Aza@Poll isthat children see themselves

as playing asignificant role in the care of wildlife.

The belief anong young peoplethat kids play arole in taking care of wildlife is
highest @ the 6-8 age group, but drops significantly by 13 through 15. It then rises
dightly in the very late teens (18). However, & no time isit less than 50%, regardless

of age.

Perceived Role of Kids I n Taking Care of Wildlife N By Age & Gender

80 7
70 A
% 60 -

Agreeing

50 A

Girls

30 T T
Under 6 6to8 9to 12

Respondent Base: 18,069 Age

Over 18
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KEY FINDINGS

Who Do You Think Is Taking Care of Wildlife? (By Gender
About six out of ten boys and girls believed kids help care for wildlife.

Girlsrate government a a somewhat lower level than boysdo, and girlsrate
scientists, teachers, and volunteers at somewhat higher levels than boys do.

Who is Taking Care of Wildlife N By Gender

Who Is Taking Care of Wildlife — By Gender

Girls mBoys
Scientists (7.1)

Teachers (7.2)

Media (7.3)
Government (7.4)
Public Service (7.5)
Internet Folks (7.6)
Zoog/Aquariums (7.7)
Kids (7.8)

Volunteers (7.9)

0 20 40 60 80 100
% Agreeing OYesO

% Don®Know

13
12
20
20

21
25
18
20
20
23
26
31
5
5
18
21
10
9

Respondent

Base:
17,719
19,473
19,122
18,069
16,703
17,959
18,338
17,611

17,252

How Do You Learn About Wildlife? (By Age

In answer to AHowdoya learn about wildife?Orespondents were asked to reply Yes,

N o, or Don®Know to six sources:

TV I Zoos& Aquariums
I School I Reading
I Paents I Internet

Z00s & aguariums are the mogt significant source for animad information, and this
influence remains high as children mature, even though the influence of zoos &
aquariums dips somewha for 13-17 year olds. School and reading are also Sgnificant

sources of information about wildlife.

Parents, as might be expected, are an important source of anima information for 6-8
year olds, but thisinfluence drops precipitoudy to haf that level for 13-17 year olds.

For the younged, the I nternet was the least likely source of information. However,
the influence of the Internet rises dramaticaly by the late teens and eventudly

urpases TV as asource of wildlife information.
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KEY FINDINGS

How Learn About Wildlife N By Age

100 -~

90 - /9/

80 4

%
Agreeing 70 1

60 4

50 4

40

Under 6 6t08 9to 12 13t0 17 18 Over 18

Age
—&—Internet —m—Parents —®—Reading —#&— School Zoos/Aquarium —H—TV
Respondent Base: 19,454 19,144 19,948 19,447 19,828 20,275

How Do You Learn About Wildlife? (By Gender

Nine out of ten boys and girls report zoos & aquariums as one of the key sources for
information about wildlife, followed closely by reading, school and TV.

Girlsreport being more influenced by parents (+3%), reading (+3%) and the Internet
(+8%).

How Learn About Wildlife N By Gender

Girls
m Boys

100 ~

90+

801

704

% 60
Answering 50
Yes 40+
301

204

101

0

Watching At School From At Zoos & By Reading On the
TV Parents Aquariums Internet

Respondent Base: 20,275 19,447 19,144 19,828 19,948 19,454

What Are You Most Interested In Learning About? (By Gender

In answer to QVhet areya et interested in L earning A bout2Orespondents were asked to
reply Most, Somewhat, or L east to four statements

I Lerningabout what isbangdone
I Lerningabout how! @nhdp
I Lerningabout whoisheping
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KEY FINDINGS
I Lerningabout what iswaking

Overal, both boys and girls reported significantly high levels of interest (MostOand
ComewhatQ in al four statements. Both boys and girls want to help and want to
know more about wha is being done, what isworking, and, to adightly lesser degree,
who is helping.

On average, over nineout of ten children are interested (MostOand CiomewhatQ) to
know QHow | Can Help.O

Girls are sgnificantly more interested than boys in persondly wanting to help.
Soecificaly, girls report an 18% higher MostOinterested rating for GHow | Can
Help.O

What Most Interested In Learning About N By Gender

Total

o4 m Boys
Interested o W91 89 Girls
%
Interested 70 4
"Most"
50
% 30
Interested
"Somewhat"
10 A
What Is Being How | Can Help Who Is Helping ~ What Is Working
Done
Respondent Base: 19,118 19,168 18,808 18,860
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KEY FINDINGS

What Are You Most Interested In Learning About? (®3low | Can HelpO
By Age and Gender)

Almost seven out of ten girls and five out of ten boys want to know QHow | can
help.OGirls a each age maintain significantly higher levels of persond interest in
helping.

The highest levels of interest in GHow | can helpOare a the age extremes of 6-10 and
17-18.

A key concern isthat, among boys 13-17 years old, the level of persond interest drops
precipitoudly to only 40%, whereas girls have afull 50% higher level of maintained
interest @ thisage.

These results suggest there are two key periods when children are most ready for
environmenta action: before the early teen period and then again in the late teens.

How Can | Help N By Age & Gender

Girls —m—Boys
80 A
73
70 A
-67 67 68 69
67 67
% 60 61
Most 56
Interested 53
50 A
40 4 40
30 T T T T T
Under 6 6t08 9to 12 13to 17 18 Over 18
Respondent Base: 19,118 Age
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CONCLUSION

Children Want to Help

The findings from Aza@Poll demonstrate that children are concerned about the
hedlth of their planet, and, more important, they are eager to help saveit. In atime of
global anxiety over economic retrenchment, terrorism and war, this desire to make a
difference is a powerful message of hope. It isan goped to adult ingitutionsto
nurture and affirm this hopeN not ignore or dismissit.

In asurprising satement of salf-empowerment, poll results show that children believe
they theredves are helping to save the planet, after zoos and aquariums, volunteers and
scientists, and before the government, public service, teachers, or people in the media
or on the Internet.

Not surprisingly given the location where many of the polls were taken, zoos and
aquariums scored high among al ages and sexes in playing asignificant role in caring
for the planet and educating the public about issuesfacing the planet. Nevertheless,
this broad regard suggests atill greater potentid for zoos and aguariumsin the
creation and promotion of new programsthat provide meaningful opportunitiesfor
children and volunteers.

Theresults of the poll suggest that the critical time for children to bond with nature
and tranform their interest into active involvement liesin the pre-teen years. If they
have opportunities to participate in conservation efforts before their interest plateaus
in the early teen years, they will be ready to help again in two to four years. Thisdigns
wdl with recent academic research by Kdlert, et al.

The findings from Aza@Poll demonstrate that children are ready and eager to
participate in conservation activities. What they need now are meaningful and
afirming opportunities for getting involved.

RECOMMENDATIONS

Provide Opportunities for Involvement

AzaBPoll for the Planet demonstratesthat children want to make adifference. To do
50, they need engaging, educationally-sound programs that match the needs, concerns
and values of each age period.

Both datafrom Aza@Poll and recent academic research (Kellert et d.) on children
and nature suggest there are two key periods for connecting with nature: early on
between ages 6 and 10 and again in the late teens.

Researchers a the Children® Television Workshop, now caled the Sesame
Workshop, have found thet if children are not interested in science and math before
age 12, thereisastrong possibility that they will never be. They also found that
children who do not get involved with something bigger than themselves before age
12 are less likely to vote and become active citizens.

Thus, establishing abond with nature early in life could help prepare them for
involvement in conservation activities later in the late teen period, after they transition
through some of the most challenging adolescent years.
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(Qeadership means getting
people to think, believe,

see, and do what they might
not have without you. It
means possessing the
vision to set the right goal
and the decisiveness to
pursue it single-mindedly.O

bforme Senator Bill Bradley,
Values Of The Game

Equaly criticd is establishing aconnection, or idealy reconnection, with nature in the
later teen years when an increase in scientific knowledge and abstract, conceptua and
ethica reasoning alowsfor more informed involvement in conservation (Kellert).

These two key age periods represent ideal opportunities for involving children in
conservetionN but only if leaders step forward to create those opportunities for
involvement.

The next task is clear: to define those programs and to gain the commitment of
leaders to support their creation and implementation.

CONTINUING THE DIALOGUE

Who Will Lead?

Themain purpose of this report isto present what children think, fed and hopefor
their planet to spark an ongoing diad ogue between these children and decision makers.
From today, April 22, 2003, through September 1, 2003, ideas will be solicited from
leadersin both the public and private sectors.

The datafrom Aza@Poll clearly suggest that the children believe that not enough is
being done to save the planet, that they believe in the power of volunteerism, andN
most importantN that they believe children can make ared difference.

The hope of these children is papable, but fragile. Their interest could easly turn to
goathy if engaging their involvement doesn®become major apriority or if the
opportunities for involvement prove unsatisfying. A clear plan that addresses their
hopes and needs is urgently needed.

If weareto provide generationsto come with the knowledge and skill necessary to be
effective stewards of the planet, we need to combine the taents of multiple disciplines
from dl sectors, including technicd, educationad and corporate leadership.

The respondents across al ages want to know: Whois heping? Whet is bengdane? Wheat
iswaking?What an | do? They ask for guidance, for opportunitiesN for leadership.

Who will answer these children? Who will lead?
These children have taken thefirst step by initiating adiaogue.

How will you respond?

April 22, 2003
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APPENDIX A
Aza@ Poll for the Planet Emails

After spending 20 to 30 minutestaking the poll (the average length of time most people
stay a one Web site is less than five minutes), many respondents sent persona messages.
Snce the poll went online in June 2001, AzasVeb.com has received hundreds of emails
from respondents. These emails provide anecdotal evidencein support of the key findings
of Aza@Poll and other research on children and the environment.

In the following examples, al identifying information has been deleted from the emails, in
compliance with the Children® Online Privacy Protection Act. In addition, some emails
have been edited for brevity, and these are so noted. However, no edits were made to
correct grammear, spelling or mechanics.

Many sent messages of appreciation for the opportunity to voice their opinions and to
express their love for the naturd world:

----- Ori gi nal Message-----

From [identifying information del eted]
To: i nfo@zasweb. com

Dat e: Monday, June 03, 2002 8:32 PM
Subj ect: Thanks for caring so nuch

| mght be only be 15 years old, but | love aninals, and care
for themvery nuch. One day | will be on Animal Planet filning
lions in the Ngorogoro crater. But anyways, | just |ove people
Iike you who care so much. | amsure the aninals are to.

----- Ori gi nal Message-----

From [identifying information del eted]
To: i nfo@zasweb. com

Dat e: Saturday, June 22, 2002 4:30 PM
Subj ect: aninmals/ nature

hey i'm Chelsea [identifying information deleted] lots of ny

friends call me Natuer Grl, as you can tell | amrather
obsesed with animals | spend nost of nmy time with themin the
woods and creek behind nmy house, | have nany pets to, | breed
doves ! | love to save animals! | realy |love what you are
doing!!! I'm always | oking for sone way | can hel p ani nal s,
anyways, | wanted to share this song | wote, it works realy
well as a poemto!!!l. .. ... ........ [Note: the rest of this

nmessage was deleted for brevity]
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Some email messages, however, show an increasing concern for the state of the planet.
This seems especidly true for those around 13, athough many did not identify their ages.

----- Ori gi nal Message-----

From [identifying information del eted]
To: i nfo@zasweb. com

Dat e: Saturday, June 22, 2002 5:18 PM
Subj ect: about your pol

Dear AZA,

Hello my nane is Christina. | ama thirteen year old girl and
I live in the USA. Wen | took your poll | sadly answered 'no
to many of the questions asking whether the people of the world
were taking care of the environment. Many people are not
educated when it cones to taking care of the environnment, and
' m guessing that many of the kids that took your poll thought
that the environnent is doing just fine. The world is in a
great deal of need. Many people know about the war in the

M ddl e East and the other wars that have taken place in the
past century and centuries before that. But many do not know
of the war that has been going on since the beginning of tine.
This war is the war of pollution. The war of ignorance, and the
war of waste. The human race has sl aughtered and tortured the
creatures, the lands, and the waters of the world. W don't
see it as a nmassacre, but that is exactly what it is. [Note the
rest of this message was deleted for brevity]

----- Ori gi nal Message-----

From [identifying information del eted]
To: i nfo@zasweb. com

Dat e: Wednesday, March 13, 2002 5:57 PM
Subj ect: Save the Tigers!

Hel | o,

My nane is Katie Jo [identifying information deleted] and i'm
only in 6th grade but I ! Tigers. | think that they are one of
god's greatest creation. | have always |loved thembut | didn't

know t hat they were down in nunmber until a little while ago.
woul d hate to see themall die out and | really want to help
save them What can | do? Any ldeas that a 12 year old girl
from Pennsyl vania could do to help save a bueatiful creatures
like tigers? It would be awful to see themall die out. |
couldn't think of a world with out them They are so strong and

graceful. | think the world needs to know about them There has
to be a way to get the world to know how inportant it is to act
now to save these animals. | think if we (human Kind) act now

we can save the tigers, but if we have act a little later if
m ght be to | ate. Each day

We wast e thinking about how we can save them but don't really!
do it we are letting nore tigers just die. That's not right.
So please e-mail me back with sonme ideas My friends and | can

try.
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----- Ori gi nal Message-----

From [identifying information del eted]
To: skye@zasweb. com

Dat e: Wednesday, June 26, 2002 4:44 PM
Subj ect: (no subject)

Dear Skye,

I think are world is a great place but we need to help it. My
hone town is having a drought and we are having water
trouble.l think we are not getting any rain because of gl obe
warmng. | think we the people and with the help of the
government we should get are acts together and start hel ping

i ndanger species and aninmals being tormanted. There are al ot
of people in this world that help alot but there are sone
peopl e that just don't care. When | grow up | mthinking of
being a scientist or a naranie biologist, | would like to help
whal es dol phens and because | just love the water. Thank you
for your tine and aprecation.

----- Ori gi nal Message-----

From [identifying information del eted]
To: i nfo@zasweb. com

Dat e: Saturday, June 22, 2002 3:48 PM
Subj ect: what | think is good

Dear reader | think what you are doing is wonderful | amvery
concerened about the environment and it is nice to find an
organi zation that allows kids veiws to be heard | was the

11, 847 person to take the skye and Aza poll and your Question
about whether the government helps is a good question | don't
think the governnent helps at all sure they supply the noney
but do they get out there and really help if | had one wish it
woul d be to see the presidents of each country get together
and cl ean up one side of a highway that would be wonderful and
I know this is a big question but do you think you make it
happen of course it wouldn't have to be all the presidents but
for the people to see just a few inportant figures fromthe
government would restore faith in themthat they do hel p and
that is why | am asking you to fufill my dream not for fane
but for the people to restore thier faith and to get themnore
ent husiastic to help the envirennment

----- Ori gi nal Message-----

From [identifying information del eted]
To: i nfo@zasweb. com

Dat e: Thursday, June 20, 2002 8:34 AM
Subject: To help the ......

H ny nane is Tessa and Im 12 years old | hope you get
this...l would like to help with your program W have a bad

Ri ver here and it's so deep and it smell's like poop-[It is-
| meen thrers poop init] and living a road away fromit cant
be as bad as liveing in it. Please give me sone ideas of how
to help make it better for thisRiver the small town of Belpre
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[Oh will be happy and so will the fish :]

----- Ori gi nal Message-----

From [identifying information del eted]
To: i nfo@zasweb. com

Dat e: Tuesday, June 25, 2002 8:30 PM
Subj ect: world

H'! | think that we shouldn't pollute so much i have. 2
rabbits and 2 dogs as you should know if you get sonething in
their pen they don't want to go in.

Has your room ever been dirty, mne has, but have you asked
yoursel f what has happened in this room? well, that's what
woul d eventual happen. so please DON T POLLUTE!!

----- Ori gi nal Message-----

From [identifying information del eted]
To: i nfo@zasweb. com

Dat e: Saturday, March 02, 2002 4:31 PM
Subj ect: Saving Ccean Life

Dear AZA,

| amreally interested About hel ping save Ccean Life. | really
want to make a difference in the world. | just dont know how.

I amten years old and | amwondering if there are any
conservation Groups for me. | amvery Interested. Please get
back to me on this subject. Thanks!
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