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| began listening to podcasts
at the end of February 2005. |
found out about podcasting
through an article in the Sunday
Business section of the San An-
tonio Express News. So | went
to the computer and Googled
opodcastd and one of the first
hits | came to was www.in-
diepodder.org. This was one
of the first podcast directories
online. There were folders with
different categories. | found one
that sounded interesting and
clicked it and all of this code
filled my screen. | then found
an advertisement on the page
for a program called iPodderX
that would automatically down-
load podcasts. | paid for it,
but still thought it was difficult
to use. Then, | found iPodder
Lemon, a free open source pro-
gram that I liked much better.
What these programs lacked
was an easy way to search for
podcasts one might be inter-
ested in. Also, once the podcasts
were downloaded, they had to
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be transferred to iTunes to go
on to the iPod. Finally, Apple
jumped on the bandwagon and
in June iTunes 4.9 was released
making podcast retrieval so
much easier with just one click
of the mouse.

iTunes 6.1 contains well
over 1000 different podcasts. If
youire surfing around the in-
ternet and find one that sounds
interesting to you, the first
thing you should do is search
Podcasts in the iTunes Music
Store. More than likely it will
be there. What if the podcast
you are looking for is not in
the Music Store? There are a
couple of options you can try.
First letis say you are in Podcast
Alley (www.podcastalley.com).
If you click on the name of the
podcast you will see a 0sub-
scribed link. Click the link and
you will see a URL or address
for the feed. You can then high-
light the address and copy it.
Then go into iTunes and under
the Advanced menu is an op-
tion for oSubscribe to Podcasto.
You paste that address in the
window that pops up and
iTunes will then subscribe to
that podcast.

Say, for example, you are on
a podcasteris web page. Most
are now putting easy osubscribe
with iTunesé buttons now on
their sites, but sometimes you
will see a little icon that says
OFeed6 or ORSSO or 0XMLO.
You can take that icon and drag
it into your podcast library in
iTunes and it will subscribe that

way as well.

To close this article | want
to recommend two very good
podcasts. The first is the Mac-
Cast (www.maccast.com) by
Adam Christensen. He talks
about the latest Mac News,
helps people who call or email
in with their mac questions,
and offers great tips and tricks
on using the Mac. One of the
neatest tricks | heard on his
show was how to drag text or
links from Safari into another
program using Expose in OS X.
Letls use the Feed icon | men-
tioned in the preceding para-
graph as an example. For this
example you need to have both
Safari open and iTunes open to
the Podcast Library. Click and
hold the icon in Safari and start
dragging. Press the F9 key to
display Expose. Continue to
drag the icon to the iTunes win-
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Mr Rick Ligas, owner and
software developer of 0Dis-
cover Your Macg, out of Austin,
came to the January meeting
with his wife and graphic art-
ist, Laura.He presented his 1st
and newest product, Discover
Your Mac, Spotlight. The audi-
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SIGS for February 9

Sandy Smith will provide
basic computer maintenarce as
compiled by Mike Wilson from
UTHSCSA TEX-MUG.

Brad Townsend will present
PhotoShop Elements.




Rhapsody
Comes to the Mac

Mac users who want access
to legal, mainstream digital
music have been limited to the
iTunes Music Store and its song-
or album-purchasing model.
That changed when RealNet-
works opened its subscription-
based Rhapsody streaming
music service to Mac and Linux
users at the beginning of De-
cember 2005. The company has
expanded its service by launch-
ing a beta version of the Rhap-
sody Web site (www.rhapsody.
com), which is meant to offer
users the core functionality of
the Rhapsody service.

Anyone who registers can
play up to 25 songs per month
and access 25 different Internet
radio stations for free. Rhapsody
Unlimited, which lets you listen

to as many of the servicels more
than 1.25 million songs as you
want through the site, costs $10
a month - the same price as pur-
chasing a typical aloum from
the iTunes Music Store.

The Web site does not allow
Mac and Linux users to pur-
chase and download music - a
feature of the Windows version
- because such functionality re-
lies on the Windows Rhapsody
client. Real-Networks would not
say when, or even if, a similar
Mac client may be available.

OWe are not talking about
dates when we would deliver
the full client,6 says Karim
Meghji, Real-Networksi vice
president of music services.
0As we take this step to deliver
Rhapsody to more platforms,
we will listen to what customers
have to say and have that par-
tially guide us to where we will

go.0

RealNetworks currently has
1.3 million subscribers to its
Rhapsody music service, which
Meghji attributes to oreliability,
quality of editorial, and pro-
gramming.6 He adds that cour
goal is not to be the low-price
leader - our goal is to provide a
good experience.0

While the Rhapsody Web-
site launch is only the first step
in the companys strategy, Real
is upbeat about how the launch
will be accepted by Mac and
Linux users.

0We believe the Mac and
Linux communities will appre-
ciate this step of being able to
access Rhapsody,6 says Meghii.
O0We are not going to stop there.6

(Source: Jim Dalrymple,
MacWorld, February, 2006)

Google Now Offering
Music Search

Google announced that it
intends to make searches for
online music a bit easier for its
users.

The new music-search fea-
ture will return a wide array of
relevant information on mu-
sic-related topics, such as artist
biographies, song information,
and even the retailers who are
selling music downloads and
CDs.

According to the company,
the new feature will function
in the same manner as the
companyis movie and weather
searches, with links placed at
the top of the page for related
information.

Currently, the music-search
feature will return results on

popular artists in the U.S. and a
limited number of artists from
other countries. However, the
search giant plans to expand
those groups to include classi-
cal music and less well-known
performers.

ONow you can search for
a popular artist name like the
Beatles or the Pixis and often
Google will show some infor-
mation about that artist, like
cover art, reviews, and links to
stores where you can download
the track or buy a CD via link
at that tip of your Web search-
results page,6 David Alpert,
Googlels search quality product
manager, wrote.

The only kink users might
find in the service is that the
search must be performed by
the artist name, not album. In a
preemptive response to poten-

tial criticism, Alpert explained
in his blog that the artist-name
restriction applies because
othere are many album names
and songs which are also plain
English wordsé and users might
or might not be looking for
information related to those
words.

While Google is making
headlines with this new ven-
ture, online music searches are
nothing new. Search competi-
tors Yahoo and MSN already
offer music searches, but they
focus on pointing to content
from their own music stores.

Not only does Google pro-
vide information from a host of
music retailers, but the search
portal is encouraging music
store owners who would like to

be listed to get in touch with the
Google Music, p.3
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company for placement.

0The nice thing about
Googleis implementation is that
it links to other stores, including
MSN music and iTunes,0 said
Yankee Group analyst Nitin
Gupta. olt will also return links
to stores that sell CDs, such
as CD Universe, and in many
cases it will tell you how much
the album costs at each of these
stores.

(Source: Walatka K. Haskirs,
Sci-Tech Today, 12.16.2005)

iTunes Stats
Widget

Ever wonder how many
songs youive listened to in
iTunes? iTunes Stats Widget
(macworld.com/1002) gives
you all that and more: total
number of songs, total play
count, average plays per track,
and even the number of tracks
youive never listened to. Click-
ing on an applicable number
shows its percentage. Sure,
some of this information could
be culled using various smart
playlists and a spreadsheet, but
itis neat to have it all right there
at a glance. And iTunes Stats
updates whenever Dashboard is
displayed.

(Source: Dan Frakes, MacWorld,
February, 2006)
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London-born Jonathan Ive,
38, Appleis senior vice president
of design, was awarded the
title of Commander of the Most
Excellent Order of the British

Empire (CBE) by Queen Eliza-
beth.

The title recognizes Iveis
achievements in industrial de-
sign as leader of the team that
produced not only the iPod,
but also the iMac, iBook and
Powerbook computer lines in
his nearly 13-year career at Cu-
pertino, California-based Apple.

Ive studied design and art
at Newecastle Polytechnic in
England. In 1989, he became a
partner at Tangerine, a London-
based design consultant where
he worked on products ranging
from power tools to wash ba-
sins. Mr. lve started working for
Apple in 1992, but exerted a big
influence on its products only in
1997, when Steve Jobs returned
to the company he cofounded.

Ive and his team of design-
ers have received numerous
awards from design institutions,
including British advertising
trade group D&AD, German
design museums Red Dot and
iF, Industrial Designers Society
of America, the (U.K.) Royal So-
ciety of Arts. His work has been
exhibited around the world and
is featured in permanent col-
lections at museums including
New Yorkis Museum of Modern
Art and the Centre of Pompidou
in Paris.

Although many drool over
the sleek look of Apple prod-
ucts, Mr.. Ive has always em-
phasized the need for a close
union of form and function.

Famously private and rarely
giving interviews, Mr.. lve
always seeks to stress the team-
work that goes into creating
Appleis products.

(Source: BBC NEWS, 12.31.2005)

Discover, (from p.1)

ence was enthralled with the
power of Spotlight, a built-in
feature of OS X, as demon-
strated by Mr Ligas. He gave an
overview of Spotlight showing
how it can be used not only to
Search, but to Organize and
effectively Use the informa-
tion on your computer. They
developed a training video on
CD-ROM, using Quicktime,
that tells it all, in a format that
Is easy to use and learn from.

The disk is being gener-
ously offered at a 2-for-1, MUG
members only special, through
April. The price is $29.99 for 2
copies instead of 1. He sold out
of all the copies he brought to
the meeting, but orders will be
taken at the Feb and Mar meet-
ings. Please bring $15 cash for
each disk and we will order
at the MUG special price.

For additional informa-
tion about Discover Your
Mac and the Spotlight train-
ing CD-ROM, go to <www.
DiscoverYourMac.com> .

Happy Birthday, MAU
Members

February Birthdays:

02702
02/07

Lucien Bolduc
Willard Lewis

February 2006
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dow and iTunes will come to the front and then
you drop the icon into your Podcast library.

The final podcast | would like to recommend
is TWIT (This Week in Tech) http://thisweekin-
tech.com This is a roundtable discussion podcast
with the guys who used to be on 0The Screensav-
erso on TechTV. Leo Laporte, Patrick Norton, and
John C. Dvorak are regulars on the show. They
talk about the latest tech gadgets and news in the
tech industry. It is a very entertaining and infor-
mative show.

If any of these shows spark your interest |
highly encourage you to check them out. Happy
listening in the New Year!

(Source: Nathan Lottt SATX MacAppleUser
Member)
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PHISHING: Phishers e-mail customers of an on-
line business or bank in an attempt to fool them
into divulging confidential personal and financial
information.

TROJAN HORSES: These malicious files infiltrate
your PC by hiding in seemingly innocuous docu-
ments. Some Trojans, called okeystroke loggers,0
record their victimsj keystrokes and send them to
an attacker.

ZOMBIE COMPUTERS: Remote-access Trojans
(RATSs) install hidden code that allows your PC to
be controlled remotely. Digital thieves then use
robot networks of thousands of zombie PCs to
carry out attacks on other people.

MAN-IN-THE-MIDDLE ATTACKS: Hackers
pose as online banks or merchants, letting victims
sign in over a Secure Sockets Layer (SSL) connec-
tion. The attacker then logs onto the real server
using the clientis information and steals credit
card numbers.

URL OBFUSCATION: Taking advantage of hu-
man error, some phishing e-mails guide recipi-
ents to fraudulent sites with names similar to
established sites (e.g., 0monneybank.como verses
omoneybank.como).

DNS CACHE POISONING: The Domain Name
System (DNS) is like an internet phone book that
translates host names such as opopularmechan-
ics.como to IP addresses such as 208,184.224.88
(the numbers actually make the connection). A
DNS-cache-poisoning attack effectively changes
entries in the victimis copy of the phone book,

so when he types in a legitimate site name, he is
sent instead to a fraudulent page.

PHARMING: Using tricks such as DNS cache
poisoning, pharmers redirect visitors from a real
site to a bogus site where they harvest your in-
formation.

EVIL TWINS: An oevil twind is a fake wireless in-
ternet hot spot that looks like a legitimate service.
When a victim connects, the hacker can launch
man-in-the-middle attacks on transactions on the
internet, or just ask for credit card information in
the standard pay-for-access deal.

(Source: Jorn Erickson, Popular Mechanics,2/2006)
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Goodwill Computer Works
(()R);ang 4914 NY Loop 410 %1%
47-0071 (Not Apple Certipe

Ima(t;iq (Sean&Pat) 2325 NW
Military Hwy., Ste. 103. 78231
(210) 377-354

MacStuff (Cirb%/) 1721 Capitol
78201 (210) 733-5424 (On-site).

MacTLC 903 E. Nakoma 78216
(210) 495-5000 (On-site).

The Apple Store 15900 La
Cantera Pkwy. 78256 (210) 558-
0745 <www.apple.com/retail/
lacantera>

4

MacApple Users Newsletter






