
Apple's Internet-based services are also
all about communication. Apple
revolutionized the online-music world
by seamlessly integrating the iTunes
Music Store into iTunes, and .Mac
enhances OS X and the i-apps with
features such as file sharing via iDisk
and Web photo publishing via iPhoto's
HomePage button. The trend should
continue, with Apple helping us
manage Internet communication
through easy-to-use Mac applications
in place of generic Web browsers.

I'm also watching Apple's core
communications technologies, such as
AirPort, Bluetooth, Rendezvous, iSync,
Address Book, and iCal. They make
many other things possible -- an AirPort
Extreme–equipped Mac with iChat and
an iSight is a Jetsons-style
communications panel. Bluetooth-
based cell phones provide Internet
connections on a PowerBook anywhere
your cell phone has service, and
Rendezvous helps network devices
such as the TiVo Series2 connect with
iTunes and iPhoto. The integration of
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From MacWorld

The Mac Turns 20
Looking Back on the Mac

By Macworld Staff
The Mac is not a Computer
Adam C. Engst
Despite Apple's marketing of the G4 "supercomputer on a chip"
and Virginia Tech's supercomputer built from 1,100 Power Mac
G5s, the Mac will always be remembered for its influence on
communication, not on number crunching.

From the moment Steve Jobs pulled the first Macintosh from a
bag in 1984, it was communicating -- literally. And Apple bundled
MacWrite and MacPaint with those first Macs, starting a desktop-
publishing revolution.

By the mid-1990s, the next communications revolution was
underway: the Internet. From the vantage point of writing four
editions of Internet Starter Kit for Macintosh, I saw the Macintosh
make Internet communication accessible to ordinary people.
That's been a lasting legacy -- many people use their Macs
primarily for e-mail, Web access, and instant messaging.

With Mac OS X, Apple has further integrated Internet
communications into the Mac. Mail, Safari, and iChat have
become instant standards, and the iSight can't be beat for video
chats showing off Junior to Mac-savvy grandparents. Con’t on page 2,  Mac Turns 20
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iSync, Address Book, and iCal hints that -- someday
-- we may be able to share information easily between
applications, devices, and people. Then perhaps
activities like arranging a dinner at a conference won't
require trading contact information via e-mail and
cell calls asking, "Where are you?"

What's next? Identity. Apple is one of the few
companies that could promote and integrate an
Internet-based open-standard approach to solving the
identity problem, eliminating the cacophony of e-mail
addresses, phone numbers, and screen names we're
saddled with today. That would be another lasting
legacy for the Mac.

Moviemaker
Roger Ebert
Macs turn up in the movies all the time -- not so much
because of product placement, but because so many
movie people use them and like them. A historian of
the future, counting all the on-screen computers
between 1983 and today, would likely conclude that
Macs represented 90 percent of the computer market.

Alas, this is not so. But since any reasonable person
would choose a Mac over a PC, Apple's market share
does provide us with an accurate reading of the
percentage of reasonable people in our society.

Yet the Mac's role in the actual making of movies is
far larger than the PC's. Macs are in editing suites,
sound studios, and musicians' mixing rooms. Writers
use them, agencies create ads and trailers on them,
Web pages are designed on them -- and movies are
literally made with the Mac.

Using desktop Macs and homegrown software, a
group of filmmakers in Austin, Texas, revolutionized
the world of animation -- taking an art form that was
once painstaking and expensive, and putting it within
the reach of anyone with, say, a digital-video camera,
a Mac, and a lot of imagination.

As anyone can see, a movie shot on a consumer digital
camera looks like, well, exactly that. The color and
detail are murky, the depth is lacking, and the movie
is clearly not ready for prime time. Richard Linklater's

Waking Life (2001) is one of the most influential of
all modern films -- because, first, he showed how to
make, in postproduction, a consumer-camera digital
film look like a commercial, theatrical-quality film,
and second, he demonstrated that inexpensive
feature-length animation was within the reach of
ordinary filmmakers.

The movie follows its hero through Austin after a
traumatic event sends him on an odyssey. He seeks
truth and insight through conversations with a
variety of talkative thinkers. Linklater filmed these
conversations and then farmed out each encounter
to a different Mac animator. Using rotoscoping-
inspired software devised by Bob Sabiston,
Linklater's animation director, the animators applied
their personal artistic styles to their segments, so
the film is like a group show.

Animation no longer requires thousands of hours of
hand-drawn cels, or rooms filled with microstations.
There will always be a role for those approaches,
and they will remain the animation mainstream. But
the Mac makes high-quality animation possible for
anyone with an artistic vision to express.

The Evangelist
Guy Kawasaki
The list of Macintosh firsts is long, interesting, and
debatable, but not even the high priests of Xerox
PARC can debate one thing -- the Macintosh
established evangelism as a secular business
technique.

The word evangelism is Greek (as opposed to Geek)
in origin -- it means "bringing the good news." Prior
to the year 1 B.M. (that is, 1983), evangelism was
considered a way to spread the good news of the
holy gospel and to save people from evil.

On a smaller scale, the Macintosh Division of Apple
believed that it, too, was bringing good news and
saving people from evil. So it applied the term
evangelist to me and other folks who went forth and
convinced software developers to write Macintosh
versions of their products.

Con’t on page 3, Mac Turns 20

Con’t from page 1,  Mac Turns 20



3

Mac Lab is a Special Interest Group (SIG)
associated with the Kitsap Computing Seniors.
The Lab offers an opportunity for persons
interested in the Macintosh computer to gain some
hands-on experience and get answers to questions
in an informal setting. The Lab is conducted by
members of KMUG.

Mac Lab meets every Tuesday afternoon that
school is in session.

The meeting is at Poulsbo Jr High in Room A2
from 2:45pm until 4:30pm. If you have any
questions contact Gwen Kauffroath (360)377-
1715;  gwenk17@comcast.net

Mac Lab Meetings

The evangelism concept spread to other Macintosh
constituencies, namely user groups. These hardy
souls banded together to sell, service, and support
the Macintosh when Apple was unable or unwilling
to.

One example of the power of evangelism occurred
in 1995 -- yet another year when "beleaguered" Apple
was supposedly about to die. Apple created an e-
mail list called EvangeList to counter the seemingly
endless supply of bad news about Apple and the
Macintosh in the computer and business press.

The list provided new-product announcements from
developers, tips and tricks for evangelizing, success
stories, and profiles. The list quickly grew to 44,000
subscribers. In some darker moments, the list brought
torrents of e-mail down upon journalists when I
pointed members to news stories that unjustly
criticized Apple. The EvangeList is gone, but the
lessons of Macintosh evangelism remain.

Don't see only hardware and software innovation
when you look at your Mac. It also represents
innovations in sales and marketing. In so many ways,
our favorite computer has changed the world.

The Birth of Desktop Publishing
Pamela Pfiffner
Jonathan Seybold, founder of the influential Seybold
Seminars, says that when Steve Jobs showed him
the Macintosh, he was convinced it was the future
of not only computing but also publishing. "It was
very clear to me that the distinction between
computing and information science and graphic arts
would just go away," he says.

In the summer of 1984, Jobs called Seybold. "Steve
wanted to see me urgently," he recalls. "He said they
had a deal with Adobe, they were signing a deal with
Linotype, they had real fonts. I went to Cupertino
and walked into this tiny room, and there stood Jobs
and [Adobe cofounder John] Warnock with a Mac
and a LaserWriter. He showed me what they were
up to. I turned to Steve and said, ‘You've just turned
publishing on its head. This is the watershed event.'
When I turned to John, he had this look on his face.

He was just so happy. I could tell he was thinking,
‘This made the company. This is my validation.' It
was a magic moment."

It was the end of 1984, and the stage was set for the
introduction of the Apple LaserWriter.

The LaserWriter debuted to great fanfare at Apple's
annual stockholder meeting on January 23, 1985,
where Steve Jobs's legendary showmanship was on
display. On stage, the Pointer Sisters belted out "I'm
So Excited." In the audience were all 27 Adobe
employees who had made the trip to Cupertino's
Flint Center after toasting the culmination of their
two-year effort at Adobe's office the evening before.
The jubilant engineers who had toiled in obscurity
were seeing their product in a forum where they
could gauge the public's reaction to it.

"You couldn't walk out of there not feeling you were
doing something great," says Dan Puttman, Adobe
employee number 2 and former senior vice president
of the North American systems division.

The LaserWriter cost $6,995 -- steep by today's
standards, yet astoundingly cheap compared with
the IBM and Xerox laser printers of the day, which
cost three to ten times that. Plus, the LaserWriter
had Adobe's special ingredient: PostScript. Almost

Con’t on page 4, Mac Turns 20

Con’t from page 2, Mac Turns 20
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immediately, analysts commented on the
LaserWriter's output, praising its "near-typeset
quality."

With the release of the LaserWriter, Adobe Systems
was on the corporate map. The two soft-spoken
scientists [cofounders Warnock and Chuck
Geschke] were thrust into the media spotlight,
fielding interview requests to explain why the
world's second-largest computer company had bet
its future on an unknown startup.

When three upstart companies -- Adobe Systems,
Aldus Corporation, and Apple Computer -- joined
forces to create desktop publishing in 1985, shock
waves rumbled through the publishing world.
Thanks to the combination of the Apple Macintosh,
Aldus PageMaker, and the Adobe PostScript-
equipped LaserWriter, publishing was liberated
from the confines of proprietary typesetting and
printing systems.

Looks Count
John C. Dvorak
Yes, there is a continuing battle between the PC
and the Mac. But as someone who has followed
this battle for nearly two decades, I have to conclude
that it's all about aesthetics -- nothing more.

It must have been 20 years ago that someone first
derided the IBM PC as being designed in the image
of its users -- bookkeepers. This implied a dull,
colorless individual without much interest in the
look of things. I know that not all bookkeepers are
dull -- but the world of the PC generally is. It's more
than a little galling to many PC users that the simple
good taste of the Mac seems to mock them from
nearby desktops.

But consider the users of the respective machines.
The Mac has corralled all the creative types --
artists, writers, designers -- and ease of use is
supposed to be part of the reason. However, I know
many artists who have souped-up Macs that would
make a hacker proud. They worked hard to put
together these screamers, using accelerated chips,
chains of weird drives, and tons of extra memory.

The only people on the PC side who go through this
much trouble are the gaming minority who have
elaborate case-mod machines with blinking lights.
Plunk down one of those PC hot rods in most offices,
and you'd have the PC police at your desk in five
minutes, demanding that you take the thing off the
network and off the premises. All the while, nobody
says anything to the folks in the art department about
their "off-spec" Macs.

Of course, I've seen little evidence that any office PC
user would have the verve to do a case modification -
- let alone bring it to the office.

Choosing a PC over a Mac is choosing beige over
metal -- or beige over anything. The PC has the big
market share because it's the safe choice. If Apple
produced a safe, dull-looking machine, the company
would, I think, be shocked by its success. Thank
goodness it doesn't.

Ahead of the Curve
Andy Ihnatko
When Apple flops, it flops by thinking too far ahead.

In 1996, Apple attempted to get into the video-game/
thin-computer market with the Pippin. The Pippin was
a disaster -- a complete and utter failure from both a
business and a creative standpoint. It looked a lot like
a $60 VCR, but it would have cost about 13 times
more. (And it would have run about as many games
as a VCR.) The only truly smart move Apple made
throughout the entire development of this product was
to shut it down before actually shipping: if the Pippin
had shipped, federal troops would have had to
intervene -- to protect the nation from Apple, and to
protect Apple from itself.

I also seem to recall that at one stage in Apple's history,
you could buy a sailboard with the Apple logo on it.
But apart from the Pippin and the sailboard, Apple
hasn't produced a single failed product in 20 years.

"What about the Newton?" you ask. What about it?
As of September 2003, more than 30 million Palm
OS devices have been sold. The Newton wasn't the

Con’t from Page 3, Mac Turns 20
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first computer to use a pen, but only Apple could
have invented the PDA. The company quickly
understood how to make it work: make it the size of
a person's palm; create a whole OS around pen
gestures; and focus on intimate, personal software.

Well, then -- how about the Mac Portable?
Obviously, there are one or two downsides to a
portable computer the size and weight of a concert
accordion. But think about why it was so big and
heavy: Apple looked at where the portable market
was going and gambled that users were no longer
interested in having a portable accessory to their
desktop computer. They wanted a real Macintosh
that could be used at home, in the office, in a hotel
room, and along every vector in between. So the
Portable had to have a real keyboard, a comfortable
screen, a credible processor, ample storage, and
enough battery life to make it worth the trouble. And
that's exactly where notebooks are today.

You see where I'm going here? Apple has an idea
ahead of its time, and someone else takes the hint
and runs with it. And here we've just been talking
about Apple's commercial failures. Apple redefined
the standard for computing with the Apple II, and
then did it again with the Mac. Apple created the
iMac; then, all of a sudden, kitchens all over the
country had food browning in brightly colored
George Foreman grills.

Other technology companies can be likened to the
Beatles or Elvis Presley. They might sell more
records, but Apple's the modest Delta bluesman who
created rock and roll in the first place. Nothin'

happens until Apple strums the chords and shows
everyone else where music is headed.

Yesterday, Today and Tomorrow
Bob LeVitus
In the early 1980s, I was putting in 70-hour weeks
at a Los Angeles advertising agency, producing print,
radio, and television commercials for a wide variety
of clients. I'm a born perfectionist, and I wanted every
ad I worked on to be just right. But that wasn't how
advertising worked back then: because everything
cost so much, a lot of what we created was, at best,
mediocre.

And even mediocrity wasn't cheap. For print ads and
brochures, we first had to specify and purchase
camera-ready type, which cost hundreds (or
thousands) of dollars per page. A graphic artist would
then cut this type into smaller pieces and glue those
pieces onto a piece of board -- a mechanical. If the
piece included graphics, another specialist had to
resize and screen the pictures for printing -- at
significant cost, of course. Finally, the finished board
would be photographed and processed.

Then, in 1984, the Mac came along and changed
everything. It wasn't long before anyone could create
typeset pages with nothing more than a Mac, a
LaserWriter, and a copy of Aldus PageMaker.
Making changes took minutes (or seconds), rather
than hours (or days), and cost nothing.

Even more exciting to me is the similar revolution
now occurring in video production. In the 1970s and

Con’t from page 4,  Mac Turns 20
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1980s, when I was producing television
commercials full-time, a broadcast-quality video
camera cost $100,000 or more, and operating that
camera required at least one skilled technician.
Building a state-of-the-art video-editing facility (a
postproduction suite) could set you back seven
figures. Even if you rented everything, you were
looking at hundreds of dollars an hour, with a one-
minute television commercial needing 10, 20, 30,
or more hours of postproduction.

Obviously, average people twenty years ago
couldn't dream of editing video, because they
couldn't afford the highly specialized equipment
and skilled technicians.

Things have sure changed. These days, every Mac

includes a copy of iMovie, which lets you do more
with your video -- titles, transitions, special effects,
and audio -- than a million-dollar postproduction suite
allowed in the old days.

Meanwhile, DV camcorders that can record video
suitable for broadcasting have dropped in price and
can now be had for less than $500. With one of those
and your Mac, you've got a video studio that can do
most of what used to take a room full of equipment
and engineers.

In its first 20 years, the Mac has totally democratized
print and video production; Mac users can turn out
high-quality pages and broadcast-quality movies
without leaving their desks. I can't even imagine what
I'll be able to produce on my Mac 20 years from now,
but whatever it may be, I can't wait.

Con’t from page 5, Mac Turns 20

Windows users live under a constant threat of
attacks from writers of viruses or worms that exploit
security flaws in their system. Outside of the
annoyance of receiving infected e-mails, however,
Mac users are immune to such problems. Or are
they? MacCentral recently spoke with leading Mac
anti-virus software publishers to find out.

Awareness fuels software adoption
Brian Davis is sales manager for Intego's North
America operations. Intego is the company behind
VirusBarrier, a Mac-only anti-virus software
application. He said his company has seen steady
growth in its anti-virus software sales.
"Industrywide, these virus [attacks] are tipping
people off that they need to be concerned about
their security," said Davis.

Intego is largely focused on the consumer and small
business market. Those environments place the
emphasis on keeping Macs protected upon the
individual user. Companies whose products are

Technology - MacCentral

Macs and viruses -- are we as safe as we think?
By Peter Cohen, MacCentral

aimed at corporations also acknowledge the trend,
however.

"I think some of the viruses we had in 2003 made
system administrators more aware of where infections
are coming from," said Network Associates Inc.'s
Candace Worley, product manager for their McAfee
Virex software.  .Mac users are familiar with Virex,
which they receive as a free software download, but
Network Associates' own sales efforts have been
focused on the corporate, or enterprise, market.

"Awareness, especially among IT managers, is
increasing," said Nancy Mohler, senior product
manager for Symantec's Macintosh  products,
including Norton AntiVirus for Macintosh. "They're
acknowledging that unprotected Macs can threaten
their network infrastructure."

No Mac OS X viruses -- yet
Although the experts MacCentral interviewed for this
story admit that to date, they're unaware of any Mac

Con’t on page 7, Viruses
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OS X-specific virus or worm, one thing they all agree
on is Mac OS X not immune to a potential hacker
attack. Over the years, Unix -based operating systems
have been compromised many times, and all of them
suspect it's only a matter of time before someone
steps up to the plate with their own Mac OS X virus
or worm.

"Virus authors are very ego-driven," said Network
Associates outbreak manager Brian Mann.
"Eventually someone's going to take [Mac OS X's
lack of viruses] as a challenge."

Worley agreed. "Any time you make the assumption
that you what have is so secure that you'll never have
a problem, you open yourself to risk. A virus author
might have to tweak a Unix virus a bit to be
applicable to OS X, but it might not take much effort
to do that."

"Mac OS X is not impenetrable," said Mohler. "Mac
OS X does a good job of protecting root access to
the operating system, but there's no reason to think
that a hacker couldn't exploit some other aspect of
the environment."

Unprotected Macs pose a risk
"One of the main concerns for Mac users should be
to remain a good citizen of the corporate community,"
said Intego's Davis. "Even though these viruses and
worms we've discussed can't infect your Mac, you
can pass them along."

Macs are immune to infection from high-profile
Windows worms like SoBig and MyDoom, which
exploit security flaws and architectural shortcomings
in Windows operating systems and software
applications to cause problems. That software only
runs on Windows machines, but that doesn't mean
Mac users are off the hook. If you forward an infected
e-mail from your Mac to a Windows-using colleague,
for example, that person's machine can get infected.

"[IT managers] view their Unix systems and Macs
as potential infection vectors," explained Worley.

"You don't want to be a Typhoid Mary or a Typhoid

Mark," said Mohler. "Everyone should run anti-virus
software that checks for both Mac and PC viruses."

Mann also recommended that Mac users in
heterogeneous networked environments -- that is,
places where Macs and PCs are networked together
-- exercise caution when they're transferring files
from network servers or other network-mounted
volumes. "Be wary of files you're pulling across the
network," he said. "Make sure to scan them with anti-
virus software before opening them."

In order to protect their users as effectively as
possible, all the virus software companies
MacCentral interviewed noted that they update the
definition files used by their software on a regular
basis, to make sure that Mac users are as well-
protected as possible. They also continue to support
and tweak the software as necessary to make sure it
works well as the Mac operating system evolves.
Symantec, for example, recently updated its Norton
Anti-Virus software for Panther (and more recently
did the same for its Internet security product), while
Intego offers support for legacy machines running
system software as old as 8.1.

Some, like Network Associates, are also developing
ways for their software to be used more effectively
in corporate environments; later this year, they'll
release a new version of the Virex software they sell
into enterprise markets that supports the company's
ePolicy Organizer (EPO) technology, which helps
network managers more effectively audit and
distribute anti-virus software. The company is also
working on Virex 7.5, a new version of their
consumer product which is available to .Mac users.
That new version will introduce on-event scanning,
scheduling and a streamlined virus definition file
updating process.

Exercise vigilance
All the security experts feel that a Mac user's best
line of defense -- besides using their respective
company's Mac anti-virus software, of course -- is
to stay educated. Make sure you understand how the
latest virus and worm threats work, even if your

Con’t from page 6,  Viruses
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machine doesn't pose an infection risk, and adopt
the best practices to avoid problems, such as never
passing along an e-mail file attachment to a Windows
user without knowing the contents.

"As more and more people use the Mac OS X
platform, the more likely something bad could
happen," said Davis. To that end, preparation is the
best defense.

And while a lot of the focus these days is in
controlling virus outbreaks on office machines,
Worley said that home users need to stay aware, too.
"Whether it's at the office or at home, the same rules
apply," she added.

Mohler thinks it's equally important to be aware of
privacy and security threats beyond just viruses and
worms, as well. Making sure your kid's Mac has
parental control locks in place, for example. "It's all
part of being a good citizen in cyberspace,"
she said.

Con’t from Page 7, Viruses

1. Ratio of an igloo's circumference to its
diameter?  =  Eskimo Pi

2. 2000 pounds of Chinese soup?  =  Won ton

3. 1 millionth of a mouthwash?  =  1 microscope

4. Time between slipping on a peel and smacking
the pavement?  =  1
bananosecond

5. Weight an evangelist carries with God?  =  1
billigram

6. Time it takes to sail 220 yards at 1 nautical mile
per hour?  =
Knotfurlong

7. 16.5 feet in the Twilight Zone?  =  1 Rod
Serling

8. Half of a large intestine?  =  1 semicolon

9. 1,000,000 aches?  =  1 megahurtz

10. Basic unit of laryngitis?  =  1 hoarsepower

11. Shortest distance between two jokes?  =  A
straight line

12. 453.6 graham crackers?  =  1 pound cake

13. 1 million-million microphones?  =  1
megaphone

14. 2 million bicycles?  =  2 megacycles

15. 365.25 days?  =  1 unicycle

16. 2000 mockingbirds?  =  2 kilomockingbirds

17. 52 cards?  =  1 decacards

18. 1 kilogram of falling figs?  =  1 Fig Newton

19. 1000 milliliters of wet socks?  =  1 literhosen

20. 1 millionth of a fish?  =  1 microfiche

21. 1 trillion pins?  =  1 terrapin

22. 10 rations?  =  1 decoration

23. 100 rations?  =  1 C-ration

24. 2 monograms?  =  1 diagram

25. 4 nickels?  =  2 paradigms

26. 2.4 statute miles of intravenous surgical tubing
at Yale University
Hospital?  =  1 IV League

27. 100 Senators?  =  Not 1 decision

A Lttle Humor

Weapons of Math Instruction
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Luncheon Meeting

KMUG Minutes
March 19, 2004

The meeting was called to order by Pres. Don Diehl.
Thirty one members were present.

A certificate of appreciation was presented to Frank
Hartung for his dedicated service to this organization
and it’s members.

Don Diehl brought to our attention several Wall Street
Journal articles. They concerned Spam Control, iPod
jacks,  and Tax programs.

Maury  reported  on recent Worms.

Dick Nerf asked how & if members wanted to get
info on special Apple offers. He will put them on the
web page with password protection.

Bruce Patrick did an informative presentation of
iTunes. He also demonstrated Expose.

John Dunlop announced that Apple Trainer, Shelly
Watson will give us a presentation on iLife 2004 at
our March 4th meeting.

Lewis Coleman asked for volunteers to help with a
demonstration at Poulsbo Jr High on Sat. May 1st.

Phil Fleiger announced that he has asked the Sun to

Evening Meeting

KMUG Minutes
March 4, 2004

Don Diehl called the meeting to order. There were
27 members present.

Don presented an article from the Wallstreet Journal
about receiving internet signals through the power
lines in the home.

Shelley Watson, Apple certified trainer and member
of Apple Consultants Network, demonstrated iLife
04 .  It was a very good demonstration and greatly
appreciated by all the members. She also talked about
iPod and mentioned that it can be used for audio
books as well as music.  She showed her iSite camera
and demonstrated what it could do.  She also went
through the advantages of having an iMac account.
It was a very interesting meeting and well received
by all.

Don adjourned the meeting.

Gwen Kauffroath

Missed Credit
The lead article in last month’s issue of KMUG’s newsletter contained a group of pictures taken at the
Kitsap Regional Library’s Center Branch where KMUG held their Macintosh demonstration for the general
public, I tried to make sure that I gave credits to all of those who made contributions to it’s great success,
but apparently the most obvious eluded me. The one important contributor that I overlooked was

 Roy Kauffroath
who took the pictures that appeared in the article. Thanks for the GREAT job Roy and sorry for the
oversight.

Joe Williams

publish our meeting dates.

Don adjourned the meeting.

Gwen Kauffroath
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------------------------------ ABOUT MEMBERSHIP ------------------------------
To join Kitsap Macintosh User’s Group, send name, address (e-mail and snail mail) and dues (see renewal below for

membership fee to:
KMUG

P.O. Box 1271, Silverdale, WA 98383
or come to one of our meetings and sign up!

------------------------------ ABOUT KMUG ------------------------------
                                                                        Officers/Board of Directors
President  ...........  Don Diehl  (diehldon@comcast.net)                         Web Page Developer ................... Richard B. Nerf
VP -  Apple Representative ...........  Richard B. Nerf                              Event Coordinator   ........................   John Dunlop
VP - Programs ..............................  John Dunlop                                    Publicity Chairman ............................ Phil Fleiger
Treasurer ....................................... Joan Benze                            Apple Store Representative ................ Bob Denby
Secretary   ..........  Phyllis Robie & Gwen Kauffroath                            Discussion Chairman .................. Lewis Coleman
Evening Meeting Chairperson ......... Greg Scott                                     Librarian ...................................... Gerry Erickson
Newsletter Coordinator ... Joe Williams (jwilly6173@yahoo.com)        Member-at-Large ...................................... Vacant

Mac Lab Coordinator ............ Gwen Kauffroath (gwenk17@comcast.net)
------------------------------ RENEWING MEMBESHIP ------------------------------

If you received a paper newsletter please check the membership expiration date on the address label.
To renew with the newsletter e-mailed to your computer, dues are $20.

To renew with a paper newsletter, dues are $30.

------------------------------ ABOUT MEETINGS ------------------------------

KITSAP MACINTOSH USER’S GROUP
POST OFFICE BOX 1271
SILVERDALE, WA  98383

This month’s newsletter editor was Joe Williams

KMUG’s home page is now at:
http://www.homepage.mac.com/kmug1

Luncheon
Third Thursday of each month at 10:30 A.M.

Solarium Room, All Star Lanes,
Myhre Road, Silverdale

(one block East of Silverdale Way)

Evening
First Thursday of each month at 6:30 P.M.

Solarium Room, All Star Lanes,
Myhre Road, Silverdale

(one block East of Silverdale Way)


