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O Competing for the Future
by Gary Hamel and C.K. Prahalad

Peter Drucker’s work

The Essential Drucker
Post-Capitalist Society

Managing for results
Management: Tasks,
Responsibilities, Practices
Managing in Turbulent Times

The Changing World of The
Executive

Innovations & Entrepreneurship
Frontiers of management
Managing the nonprofit
organization—Principles and
practices

Managing for the future

Managing in a time of great change
Peter Drucker on the profession of
management

Management Challenges for the 21st
Century

Managing in the Next Society
Strategic components
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he Drucker Foundation

Leader of the future

The organization of the future

The community of the future
Leading for Innovation and
Organizing for Results

Editors: Frances Hesselbein, Marshall
Goldsmith, Iain Somerville
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Michael Porter’s work

O Competitive Advantage

O The Competitive Advantage Of
Nations

O Competitive Strategy

O Sur/petition
by Edward de Bono

O

Creating Strategic Leverage
by Milind Lee

Strategy Pure and Simple
How winning CEOs outthink their
competition
by Michel Robert
Leadership Jazz
by Max De Pree
Mind of the strategist
by Ken Ohmae
The Borderless World — Power and
Strategy in the Interlinked Economy
by Ken Ohmae
Trigger points
by Mike Kami
Management Golf: What's Your
Handicap?
by Mike Kami
High Output Management
Andy Grove (Intel)
The Marketing Mystique
by Edward McKay
Marketing Moves
The Six Sigma Way
The Deming’s Dimension
by Henry R. Neave ASPC Press,
Knoxville
O Leadership for Quality
by Joseph Juran
O Transformation thinking
by Joyce Wycoff with Tim Richardson
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Tom Peters work

In Search of Excellence

Passion for Excellence

Thriving on Chaos

Liberation management Necessary
disorganization for the nanosecond
nineties

Tom Peters Seminar: Crazy times
call for crazy organizations
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